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01 | E&=#BEiA Overview

H&EHZE, XERS

Spring Peak, Light Unites Power

20265F3818-21H, 2026 FE (HE) EFRTHERS (FF) (@ BM4ESEBEIESR) £ FEF
W BERNEBRRLEATE. FEESEKIT “1+8+N” AITHEKIER, T4 ‘GBI BEHR”
T, WE “AEXRW &Ehs, BEERET. BEEHN. RRNEESTEN, O “Tldfk. ™7
b, EfRf” EfiL

FRNERBSBHENEEERTRSR, ABIIERANETREBRE "Bigtt RIRAITIHZE" BiRE/
BYARBEZRARS, BRET "REITHEZE” B9 RkAL, #ERIRAF I REme. Sk, Fel
%A, PhtIERERTT. RUEBREER G/

From March 18 to 21, 2026, the 2026 China (Guzhen) International Lighting Fair (Spring Edition), also known as
the 34th Guzhen Lighting Fair, opened at the Guzhen Convention and Exhibition Center in Zhongshan City,
Guangdong Province, China. Building on the "1+8+N" mega expo framework, the fair continued the theme of
"Guzhen Lights Up the World," seized the golden window of spring procurement, and highlighted its
"professional, market-oriented, and international" positioning through exhibitions, supporting events, and
resource matchmaking.

As an important international exhibition approved by the Ministry of Commerce of China, this edition was not
only the first major economic and trade event following Guzhen Town’s goal of “Building a World Capital of
Lighting”, but also consolidated the town's status as the industrial source of the "China Lighting Capital." It

further advanced the lighting industry's transformation toward high-end, intelligent, and green development,

helping enterprises expand into international markets and deepen cross-border business cooperation.
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TRk, 24 HBARLEAEREES

Lights Unite the Globe, Over 240,000 Visits Converged for the Spring Procurement Gala

& 1,500,000+SQM 3,E_OO+ N
RRUSHH / Scale [BR3 / Exhibitors
240,000+ 9
ANIXRILR / Visits £1% / Venues

EF=G: ITHGHESNEZHG

Main Venue : Guzhen Convention and Exhibition Center

58,000 + SQM
FEiSHFR / Scale

978
EEf / Exhibitors

@0 94,996 127
Ty AR / Visits ERSHK

Countries and Regions
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021 &£ =14 Featured Sectors

I “1+8+N” &/m, BIMEEAHIRIT

"1+8+N" Pattern: Extensive Radiation via Exhibition-Store Linkage

ERFITHEARWRRADL, KEEXKBALRAMTIERL. FIA i | :
JTHERL, EZ0 5. BN 5, SEKRIRBTH. E=EF MY ol X
JIE. S—HEERRIRE. S—XELEDBRIH8AN R, 1
B L8N RNTHRIER. B WREC. BEKE. EMRE
MARER, TERESERBISOHTAKNS I EEGRSTA,
SERARSIATILE NS 5B H T,

The main venue, Guzhen Convention and Exhibition Center, partnered
with eight major professional lighting megastores in the town. Together,
they gathered over 3,600 high-quality enterprises to build a full-industry-
chain international trade platform, with a total exhibition area exceeding
1.5 million square meters. It featured the distinctive "1+8+N" large
lighting expo pattern, characterized by "showroom-front, factory-back

model, exhibition-store linkage, and online-offline integration".
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I FmEBHRZABEE, 5|MTEMEE

. . o gjﬁa*‘s
Three Trends Leading Industry Transformation B
O EFfsmes '

© KNX/EEZFAP
N EFR: KR T

ot
=

FoLRELORMLEmEEL, EmEEER. RE. &
For TRIJERNMIgE. WHEASFEmE, ATHERRED
A BRENAFZREANL, BRUSTELES, BSRESRER
B, e, BRANRE=ZA~RESE, SRPRREOF oS
BARR, HEERERE. EPREEHE. HAEE—FLER
R, #EFUNERFER “BE + gt + IR AR, RE
mEimt. S, FBK.

The main venue brought together nearly 1,000 premium brand
enterprises, showcasing a comprehensive range of products across

categories , offering a full-spectrum display of a rich and diverse

industrial ecosystem. From the launch of ground breaking new
products and immersive lighting scene displays at the main venue to
on-site product selection and in-depth business discussions at the
sub-venues, the fair showcased three major industry trends: "smart
lighting, green and low-carbon solutions, and healthy lighting

environments", delivering an array of remarkable highlights.
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I HIEMFFTER, #5355 "SRt

Hall H Upgraded, Showcasing "Specialized, Sophisticated, Distinctive and Innovative" Enterprises

ESHTTRIERIFNN. FBEME, ERHEREASR, SRt "SR RBITHE, ShRERRAITIGIENCIFRASEWINE~ @, B
TEmtERT | "BRAHNAT NERRIN, BEFERRERE. DA BULFESTYRRERS, BREHE L NEEWLIHERR, BEr L ERRES,
— S HERNERBALT 1= WL 5E TR Bl

5"‘9""9 llam;s

ﬂiﬁﬂﬁﬁﬂoﬁ%ﬁm;ﬁ

SUYANG Waterproof Breathable Vents

—TE R
m#ﬁﬁln! —ns-. iR ERTE

The 7 halls at the main venue were scientifically planned with different focuses. Hall H was upgraded and gathered a number of Specialized, Sophisticated,
Distinctive and Innovative lighting enterprises. They showcased cutting-edge technologies and high-value-added products. Through a display model of “Product
+ Scene” and “Technology + Application”, innovative achievements were deeply integrated into household, office, commercial and other scenarios.

This effectively promoted communication between upstream and downstream enterprises, strengthened industrial chain resource integration, and further

boosted collaborative innovation in the lighting industry chain.
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I fRER BAYHE, RSMEAXNECIXE)

Business Matching, Dual-Driven Domestic & Foreign Trade

FERZEITITIFEL TG, 2L "2XEREFT , BXKEGEXRAT-—FELFR, ANEORFH. R, B, oM. 358 17T =M
FHEARBIMIBAERARRBE, SEETHMNE. ERED. ﬂﬁﬁﬁﬂeiﬁ WIHELBRENR" , M "“BRBEEALHK HELE, BERR
BERBXRWER, BERAGHEED, FEIRERITIB S REED), BIREENRAMEEEE, BHhtlwERETIAEXTT,

Relying on the "Denggle.com" platform, the exhibition launched the brand-new "Global Buyers Spring Sourcing", cooperating with the Malaysia-China Chamber
of Commerce for the first time and inviting over 100 high-quality overseas buyers worldwide to form purchasing delegations for on-site matching and product
selection. Three business matching meetings were held simultaneously with "intelligent algorithms + manual review" for precise matching, and Interstellar

Plaza Sourcing Tour had been added to help enterprises expand the global market.



02 | EB&E=5 Featured Sectors

I R EThMREE, HRITIEE

Industry Dialogue to Explore Future Development Paths %@

FUBHD- w5y j
2026107157
2mEe) e

BFPERABSEDS. [ AERAESNE. T REBEFRSNE. RERE. AUHE
REFESME. DRITBEESZUNG, BEREENTERETIES. EHREBEA
K. BRERA. FBLE. BREER. FULBEFRARINE, CRTUIERSEIRTRAN
Bhd. BAARLE, NIREITI L BRE R BIFEIENMER. #MEh6k.

w‘l Il l |

. uanSHFRAR
2026BBFLES e

The organizer collaborated with professional organizations such as China
Association of Lighting Industry, Guangdong Lighting Association, and

Guangdong Electronic Commerce Association to host 6 high-quality

20’263%?&....11}1?225‘@.7;2);&&&”

iaaailin AND SAF B DEXF aMENT EACANEE 5O [/ themed events. The events centered on key topics such as consumption

I

upgrades, smart lighting, green development, cross-border e-commerce,
and global industry expansion, bringing together industry experts and

corporate representatives for in-depth discussions and exchanges of

ideas. These efforts continuously infused fresh perspectives and

momentum into the high-quality development of the lighting industry.
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2522 90,628 &2
Domestic Visitors 4 Visits

EFEXRBT ’

ToprIOi%Wimfk%‘{ﬁi{ﬂIX

Regions of Domestic Visitors

HR=E FiX

Primarily from Guangdong Province,
followed by East China, North China and Central China
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IRAT AR S5 1% B

Local Visitors Business Nature

HliEEManufacturer I —— 26.64%
MRS/ ZE/EZHEWholesaler/Retail/Agency/Distributor I 22.60%
O/ HORIERExport/Export Agent I 15.39%

HOB/EORIESImport/Import Agent I 14.75%
K /£ AR M Buyers/Group Buyers I 5.31%
HEOthers N 2.81%
Y RSE-commerce N 2.74%
JTEE17//TEHi7Lighting Megastore N 2.73%
JR37 BERRetailers W 2.03%
Ao H N @ Parts Suppliers W 1.93%
BT AT/ E AT Design/Soft Décor Company W 1.58% w‘ S _‘ . | =
B /& B iReal State/Constributor B 0.37% ;
Tl ihs /if{EkAssociation Media 1 0.26%
K3/ 43P A B Testing/Maintenance Company 1 0.21%
#F /¥l BBV M Housing/Property Management 1 0.18%
IR AL E RN Franchisee/Franchisor 1 0.17%

Tk &imA P Industry End-user 1 0.16%

BT RMEBIJProcurement Authority 1 0.14%
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IRAMARERSS D Hh I IR AR KN B2

Local Visitors Profile Local Visitors Profile Analysis

S A P \ FBEBRPWW ST RSN ENES -

B IHEANMARFTERSH#HITON, IUTRERIEATLINEENENES, B BRI ARG A ESH, TEsE T18% MAE&E AER

B 18% At UKEEM R, B5XWEE .

Over 78% of the visitors are key personnel of the company. Over 78% of the visitors can determine the purchasing plan.
##EiI Advisor

F 4238 Purchasing Manager

27.26%

BEEK/EHRRTE/EREBEEE/SH President/CEO/CO0 I 15.82%
HELZIE Sales Manager GGG 15.54%
SR E 25/ BEIE Assistant President/General manager I 8.53%
172218 Marketing Manager I 6.01%
Bl K3/ 51 Vice President/Director N 5.01%
HE Others N 4.83%
AFIRER Staff I 4.48% 53, 07% REDecider
FXM5 Purchasing Agent NN 4.41%
T2 / $ T Engineer/Technician I 4.06%
1% 1t Designer N 2.40%
BEHELZE Freelancer M 0.74%
BIEF / BeiR / 85Il / 24 Students B 0.42%

81k Media B 0.36% £5Participant

& Association | 0.09%

HIFE & Officer | 0.04%
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IR AT AR B

Local Visitors Interested Products

EREEIFT EDecorative Lighting
Eoi44E{4Accessories&Patrs
F5MEBREAOutdoor Lighting
ZEBRAResidential Lighting

Al FRBECommercial Lighting
LEDRBRES#KLED products&Solutions
EH¥TESpecial Lighting
EBEZRFESmart Home

HfthOthers

FEETIntelligent Streetlight

HErFERE RN T ARMachines&Processing
##Material

BLERRSS Services

LR Home Furnishing

T ETools

WS Testing Devices

. 31.91%
I 24.39%
I 16.88%
I 15.85%
I 14.98%
I 14.58%
BT 7.43%
I 3.67%
B 3.64%

BN 1.67%

Bl 1.32%

B 0.84%

W 0.63%

B 0.33%

1 0.13%

| 0.07%

\l/

Industrial ing

Z=y

y&.—‘-ﬂ
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IRAMAR AR E AN

Local Visitors Satisfaction

99.13%

99.13%BIMM AT A BT IHS
RLHE
99.13% visitors are satisfied

with the fair

99.23% I AIG B RSN 99.26% MM AR HTF R K /EH
TEJES SMEETES
99.23% visitors will visit 99.26% visitors will recommend

the fair again the fair to other people
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TR 4 36 8 AR SRIRT “—#
Overseas V|S|tors isi

—ig” HEERMMEX
Visits

from "Belt and Road” partner countries and regions

. MEBE. DREL, HE, HES
1 2 | |§|%‘g5iﬂlz _ including Russia, Malaysia, Republic of South Korea, Vietnam, etc
from countries and regions
g = ™ E R X
covering countries and regions
s FEM
EEES .
gouth Africa
. America REN
JE=M KM . ;
North

AF M Oceania
America
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IRIMRAR F IR A 2089 E XX

Top 20 Countries and Regions of Overseas Visitors

19.17%

12.91% 12.82%
3.47Y% 0
I I TOZOTR 2T1% 266% 236% 221% 22T% 191% 195% 149% 139% 139% 115% 1.08% 1.04% 1.04%  1.04%

2 2 2 2 Q w0 XS > X o Q 3 w2 S > > XS R
W \Ob\ & o‘;’\ &° & N & v&’b& i ’b(\b & @Q & -(5@ Q“Qﬁ NG & & N
N T S oY & & ¢ SOSINC AT P S S
oY “ ¥ A "L R & o <3 N A X% R ¢ s &° > $
> & S & £ & 2 & X ¢ & < X/ t & XD
& > % 3 5% S A 7 43 K ) *
039 @,bc & <\\\ P @ B Y\\&& & QL .{@b X 50 <
Q O 4 oﬁ\ L2
S & s &
3 N3 O
& ¢ &
¢ & h &
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IRSMARER S5 53 4R IRIMRAREE KRB BIE

Overseas Visitors Profile Analysis Certificates Required by Overseas Visitors
3 80% oMM & LR RENEEINS, ARENEIRENENES,  BIWEIMIABERNOREREBETI, ST #2ICE/ROHSINERF
MR FERINE, EXZEBISIAIE,

corporate procurement. Most of the buyers required CE/ROHS, followed by BIS certification.

Nearly 80% of overseas visitors held decision-making power or influence in

EEK/EFERITE/EAREIEER/2H President/CEO/CO0 NI 31.87%
KMWZZI2 Purchasing Manager I 11.92%

HE Others I 11.30%
ETL PSE QCO

BEE/SE M 11.26%
SREIE /S22 Vice President/Director I 7.77%
FHELZIE Sales Manager N 6.73%
T#2YM / $% T Engineer/Technician W 3.91%

MiHEIE Marketing Manager I 3.86%
AE)ERG Staff W 3.16% IC/CSA
BHERE Freelancer MM 2.29%

%1t/ Designer WM 1.87%

BlER / BeAR / 3B)ll4E / 4 Students M 1.41%

FM 5 Purchasing Agent W 0.91%

PRIk Media W 0.83%

BB R Officer W 0.62%

£ Association 1 0.29%
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RN IRAR BB R 3R Al 0

Overseas Visitors Interested Product Categories

LEDIREASHEAREIINRBERAFINED, EXEREMWITE. P LEDEBRAS$% AR LED Products & Solutions
. LIRS A SR R B s ADecorstive ghiine

Most of the overseas buyers are interested in LED Products & o
F4MNRBBOutdoor Lighting

Solutions, followed by the Decorative Lighting, Outdoor Lighting and
&\ BBPHCommercial Lighting

Commercial Lighting.
K EHRFAResidential Lighting
Fof4 2 Accessories & Parts

BBERESmart Home
k3 Services

M i&&EMachines & Processing

BE/TIntelligent Streetlight
Z AT ASpecial Lamp
BREENR FiHome Furnishing

EEIE R E-commerce

T #288BBArchitectural Lighting

BHEBASmart Lighting

I 2421%
I 20.72%
I 13.15%
I 11.18%
I 10.13%

I 7.63%

BN 268%

B 2.56%

B 233%

Bl 186%

M 1.16%

M 1.16%

B 047%

B 0.47%

| 0.23%
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IRIMRAR E R E AN

Overseas Visitors Satisfaction

99.6%

99.6%HIMARIT AR ITIHES 99.6% BN ARG B RSN 99.1%BIMR=HFR L /B
RTHE TEJES SMEETES
99.6% visitors are 99.6% visitors will visit 99.1% visitors will recommend

satisfied with the fair the fair again the fair to other people
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LLZR-X 22+

Ms. Liu from Shandong

ERREA, BINSEHIKITERTESR, ERXIHIEMES, UKk
ML mBEEENAERNNRAIMBE R, XRXRBRIBERF, LHZ
BREREEGTMm, i Al BiE, TLERSFERAR, TEERNEEES!
24, #LLBATWERR K.

As lighting project professionals, we come here every year. We mainly focus on
the latest market trends and popular products that can be used in our projects.
The biggest gains this time are smart control products, such as Al intelligent
control, wireless connectivity solutions, and indoor smart control systems. They

are very useful for our business.

L P-fhiiz

Ms. Lu from Jiangxi

SENRZDIEMERA, MIIFELHE, AHASBRE,
ADUERIR B RBIRH AESRT, HEEETRZEERAAEX
Han, AR SETESEERET T

This year's venue is large and well-organized, with a huge turnout of visitors.
Many new manufacturers that haven't exhibited before joined the show,
and we also saw a lot of smart lighting products. Guzhen Lighting Fair is

getting better and better.
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Y25

Mr. Li from Shenzhen

FREEMITERETDITE, TimtBRFER, B3l TRZERINEZEH
o BREIRSAE, HIETFHEE, BEMIBREGE

The exhibition offers a very wide range of lighting products and many new
items. It has attracted numerous customers from both home and abroad.
The service is excellent, the venue is clean, and the overall arrangement is

well organized.

EhLl-Eedr

Ms. Duan from Foshan

BRFERs LMt BEtEE, oIS SEEmEt AR ER S5
m. B ELCRTRESMHER, WiLE(BRRETRERMES, FEFIRK
B EIR B AR XA TILER.

| think connecting directly with manufacturers allows us to experience many
new products for ourselves. The fair brings together visitors from different

regions, which shows its strong influence and also helps us get a wide range of

industry information from all over.
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Mr. Louis Lemperle-
McGrath

From Germany
BEXER

HAERGTEERRANMAFE TRS, bEERA, HEMAREA,
ABERNUEAENESRITE. XEERNRNBEET, BEHRT. BNE
SHEERERAS, EEYIRZIAKIITHITIAAL, XIEZKMHM
BEN,

| felt there was a much wider variety of intelligent lighting, such as remote-
controlled lighting and modern innovative lighting, rather than the traditional
lighting we are used to. The biggest advantage here is that the entire city and
the whole fair are highly lighting oriented. You can really feel that people are

passionate about lighting, which is exactly what I'm looking for.

Mr. KOUSHIK MAJUNDER

From Bangladesh
ZINHIEER

@:zse
LIGHTING FAIR ’

HEITESNAM T MER T LTEXWERREIFET. BREERERA,
ESRIIAMEMZBTIR M, X8, Falhtts. mEFTe, #R
REHFRWER, HUANGRTEZRURTNRBERZ —

Guzhen Lighting Fair is very good for local factories as well as genuine
domestic lighting buyers. It's useful for them, since Zhongshan is well-known
as a lighting industry hub. Buyers can find products at competitive prices with
reliable quality, and a wide range of options to meet different requirements.

So | feel Guzhen lighting is one of the best for lighting.



04 | MARIFEIE Voice of Visitors

Mr. NJAM MANSOOR

From Pakistan

EEHHEIR

RIFRE, THELIAIE T AEHm, AFEIES LARRRET, Hae
eI Dk, ZUAMTWERABATERSFIAARE, XEIESLE
BRI T AL AEXHm, XBIFERRAIZN.

The best part is that there are many new products on the market. The fair
offers a great exploration experience, and you can find many new businesses
here. I've also noticed that the industry is embracing new technologies like
artificial intelligence. | saw many new Al-related products at this fair, which is

really a positive change.

Mr. DIPAKKUMAR JADAV
From India
ENEER

SBERFE, BIT—ERESNEREITER. RULRNTAENE, EXEEX
BAEBMYE, RWEIRXLRMEL. AT IWHm. RI\EHEIR, HMHS
LTIERETRITER, HPXHEEFmEILI(1050, Bii1EBnET
B R EAPERE I,

We have been attending Guzhen Lighting Fair continuously for the past five
years. What we like most is that we can find so many suppliers here and
source a wide range of materials. We come to Guzhen Lighting Fair to

discover new products and innovative ideas. Solar products are the most

exciting for us, as we are currently focusing on solar solutions in India.
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===
FElss
Main Business

SREUTRENSEMEAFSERNE, &it5tiE80%, RHEAm v SEbiE, Pk B ER H,
Exhibitors are primarily product manufacturers and accessory manufacturers, together accounting for nearly 80%. Trading enterprises account for a

relatively small proportion, highlighting the upstream manufacturing nature of the industry.

JTHRERBAR @RS Product Manufacturers D 5%

Bof &N Accessories Manufacturers R 3 .43%

P& HIVER Production Equipment Manufacturers [N 7.84%
2547 /327 Distributor/Agent [ 5.91%
Hith Others [l 4.13%
FHH OB 5 Import and export Trader [l 2.34%

PSR Cross-border e-commerce | 1.10%
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iR R R IALE

Target Market & Possessed Certificate

rEEaE (9% WEEReWASHOMENEN, EFRIMNEAE, AHEUEMETRIGE A, Rl U R RERhEE X RERH TN

NI

79% of exhibitors at this edition had export sales capabilities. In terms of product certification, most companies preferred to obtain

certifications for key foreign markets such as Europe, Southeast Asia, and Saudi Arabia.

®rE3 CE/RoHS
HithOther
RELSoutheast Asia
YVHEBTRI{A SASO
B % #iRussia
3EMAfrica

%[E FCC/UL/ETL
ENEE BIS

=E GS/TUV
F[E KC
HAFIE SAA
Z[E UKCA
IIE XK IC/CSA

fh[E 3% Domestic Market
21%

7§4h3% Overseas Market

T £1.99%
T 34, 84%
T )3.34%
I  18.82%
- 17.60%

- R 16.03%

TR 14.81%

R 13.41%

N 10.63%

I 9.06%

I 7.84%

I 6.79%

B 5.57%
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}E ﬁ /ﬁ = ,;
Exhibitor Satisfaction
RIAHEE Satisfaction R, 5. 22%
s Visitor Flow [N 3129%
M mE Visitor Quality [N 20.33%

96.01% 93.95%

96.01%NEFKS M TREERITES 93. 95NN EF=MAAR/REHEFLEIES
96.01% of exhibitors will choose to 93.95% of the exhibitors will recommend

attend the next Guzhen Lighting Fair Guzhen Lighting Fair to others
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RS KBFREERAT
Joanna gesz

Sales Manager of XEHD Power Supply

FIANATRITEZRIEE T . FEOEZHIREAM LED BIRRII, FAIAF
UFI), BXERE, FERAIUERER, BREREBETNI S
SEJEARNRAEFRERR T mERTRENZ. KMNELMETS
FrANGHEITERREL

| think the Guzhen Lighting Fair is very professional. All the factories nearby
specialize in lighting and LED power supplies. Our factory is located in
Jiangmen, which is quite close by. Customers can visit the exhibition first and
then come to our factory after the show. The Guzhen Lighting Fair offers us a
great opportunity to showcase our new products to international customers.

We have already booked our booth for the Guzhen Lighting Fair in October.

LRI RN B R AT

FZHPFH sizzm

Mr. Bruce - Deputy General Manager of
SHCET

HIMNBMEENEZEZETZET, IFESFEMURFEIIR. LHE
SF, KEHZHHEDIFESZ. HMPANERITEZZITREIFSE
YHERTE, WEHRATHRINBENNZE, BRESEFINRT R
{71 SHCET mh#, BRIF(TEHITRFR, BERAEREXERSZE .

We have attended the Guzhen Lighting Fair for more than 10 years. We
come almost twice a year, in spring and autumn. Especially this year, there
were buyers from all over the world. We think the Guzhen Lighting Fair is an
excellent platform for lighting companies. It has greatly helped promote our
brand. More and more customers know about SHCET, and now over 60% of

our recent orders come from these clients.
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4 FRRR

Jackson gezm

Sales Manager of HUAPU LIGHTING

FXBRBINEREXNRAITIEHEFE T, RINNXETEITERXFHAth
BB —AME. METBEMASIZOX, MEEARF .
The overseas visitors here are very professional about lighting. | think Guzhen

Lighting Fair stands out from other fairs because we are in a major lighting

industrial area with more competitive prices.

kB
R gesm

Ms. Tracy - Sales Manager of LANX

DEJESE—DIFEEMRCHES, LR THREHRASMNER. NEF
ML, HMWRTEZBERF, WILEKEZ AT ERAIRmME,

Actually, Guzhen Lighting Fair is a very international exhibition. It attracts a lot
of customers from all over the world. Compared with last year, we have
gained more potential customers, and more and more people are getting to

know our brand.
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LEKLREFTIT ssrraronsia.
HEH U RREFAE, ERSH100+E5M R
AERFENTH, BEORAT., BSH. RET.
F. WM. . BESS TR, FREE=H

AR AT BT HSREES, BN
R ATENET T A,

Making its debut at this exhibition, the Global Buyers
Spring Sourcing was designed to help enterprises
expand international resources. More than 100 high-
quality overseas buyers were invited to gather in
Guzhen Town, covering diverse regions including
Malaysia, Russia, Southeast Asia, West Asia, Europe,
Africa and South America. Three business matchings
and VIP Sourcing Tour at the Interstellar Plaza have
also been arranged to build an efficient international

platform for suppliers and buyers.
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In addition, Guzhen Lighting Fair established in-depth
cooperation with the Malaysia-China Chamber of
Commerce to launch a special "Malaysian Buyer
Delegation". Leveraging the chamber's strong
advantages in resource integration and organization,
this delegation brought together high-quality buyers
with strong strength and clear procurement needs,
injecting strong new momentum for exhibitors to
accurately connect with overseas markets and expand

business in Southeast Asia.
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Denggle.com Business matching
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Global Buyers Spring Sourcing successfully held three Denggle.com business

matchings. Over 100 pre-screened overseas buyers engaged in precise and
efficient talks with carefully selected quality exhibitors. The venue was fully

occupied with a lively negotiation atmosphere.

To ensure efficiency, the Guzhen Lighting Fair matched each buyer with the most suitable exhibitors in advance based
on their procurement lists. Both parties held in-depth discussions on procurement needs, product details and

cooperation models, achieving smooth and fruitful results. Many buyers and exhibitors have moved on to quotation

and technical parameter testing, and look forward to further cooperation to bring Guzhen lighting products to

overseas markets.
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Sourcing Tour at Interstellar Plaza
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Global Buyers Spring Sourcing partnered with Interstellar Plaza to
hold a Sourcing Tour. GILF organized the Malaysian buyer group to
experience the distinctive "Exhibition + Store" model, helping them

gain a deep understanding of Guzhen's lighting industry chain

through free negotiations and on-site visits. During the event, the
buyers visited many representative brand stores. They learned about
product craftsmanship and details up close, and conducted one-on-
one procurement negotiations with merchants. This gave overseas

buyers a more direct understanding of the quality and strength of

Guzhen-made products.
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2026 China (Guzhen) International Lighting Fa|r (Sprlng Edition) Opening Ceremony
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The Opening Ceremony featured several important events:

1. Ms. He Ye, Vice President of the China National Light Industry Council and the Chairman of the China
Association of Lighting Industry, and Mr. Zhou Zuode, Vice Mayor of Zhongshan Municipal People's
Government, and Mr. Xue Zhiguo, Secretary of Guzhen Town Party Committee delivered speeches,

PRI (5) SEEHEBERNE ‘
Dt Comnars o respectively.

bngg Capnal of China (Guzhen) National Direct Sales Base

*_a.‘%‘ -.h v P"! P m | 2. Guzhen Town signed strategic cooperation agreements with two leading e-commerce platforms, Tmall

n : and JD.com.

I 3. Certification plaques were awarded to 12 large-scale lighting malls across 10 cities including Beijing,

Shanghai and Hangzhou.
4. 2026 China (Guzhen) International Lighting Fair (Spring Edition) Launching Ceremony.
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On the afternoon of March 18, “2026 Lighting Industry Trends & Innovation Exchange Forum and High-Quality Upgrading B A
Summit for the Lighting Consumer Market”, hosted by the China Association of Lighting Industry, was successfully held. AR S——

Liu Shengping, Resident Vice Chairman of the China Association of Lighting Industry, and Huang Xianlong, Mayor of
Guzhen Town, Zhongshan City, attended the event and delivered speeches. A number of guests shared insights centered
on the theme of “consumption upgrading and product innovation”, including Deng Maolin, Deputy Secretary-General of
CLAA; Liu Tian from Zhongshan Institute of Quality and Metrology Supervision and Testing, Guangdong Province; Li
Jianfeng from CQC; Lin Yu from HiSilicon; Deng Jinlong from Wencangzhineng; Zhao Shiling from Zhongkexitu; and Cheng
Yu from GLGA. Their presentations covered development opportunities in the lighting industry, guidelines for electrical
safety, CCC certification, Al empowerment, smart lighting, rare earth eye-protection technologies, and verifiable healthy
light environments. The event built a platform for knowledge exchange within the lighting industry, offered new ideas

and momentum for driving innovative industrial development, and received wide recognition from all participants.
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2026 Tmall Lighting Industry Trends Launch Conference
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On the morning of March 19, the 2026 Tmall Lighting Industry Trends Launch Conference, hosted
by Zhejiang Tmall Technology Co., Ltd.,. The event offered in-depth insights into new consumer
demands for home lighting in 2026. Centering on four core themes—macro market landscape,
consumer insights, category analysis, and future trends together with brand recommendations—
an annual lighting trend white paper was released. Through trend premieres and scenario-based
demonstrations, the conference illustrated diversified demands for light environments among
different consumer groups. Featuring well-rounded sessions covering platform strategies, brand
case studies, installation services, quality standards, and overseas investment promotion, the
activity built a bridge between brands and consumers. It helps upgrade lighting products from
health-focused lighting to intelligent carriers of daily life, steering the home lighting industry

toward smarter, healthier and greener development.
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Smart Lighting, Boundless Light, Low-Carbon Practice: 2026 Smart Lighting and Green Development Exchange Forum
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On the afternoon of March 19, the 2026 Smart Lighting and Green Development Exchange Forum, organized by Guzhen Lighting Cultural Communication Co., Ltd.
Focusing on the green transition and technological integration of the smart lighting industry, the event featured a professional and practical agenda. It covered key
topics including enabling intelligent urban lighting through innovative |oT technologies, quality and smart transformation in the lighting industry, value upgrading of
smart lighting, safe applications empowered by power supply technologies, integrated management systems for smart cities, chip and intelligent interconnection
industries, as well as sustainable development and lighting connection solutions. Renowned industry experts were invited to share in-depth insights and cutting-edge
solutions on system integration, enhanced outdoor power supplies, optimized light efficiency and heat dissipation, and lightweight and intelligent transformation,

boosting the high-quality development and upgrading of the industry.

r—— i M 20?6%....[1}3%@22@ ﬁz:

{tWﬁMEﬁ%ﬁtﬂf;v & =M 'y AN 20280 nTELLicenT

LIGHTING AND GREEN DEVELOPMENT EXCHANGE CONFERE

msvl(am-muun(uy
2026/318-21




08 | £i&5) Conference & Event

RRERERLIREFE "ARNEREFEEFEE TERRS

Light Builds Health, Illuminates Lif: Exchange Forum on the Trends of Human-centric Lighting for a Healthy and Better
Life
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On the morning of March 20th, Exchange Forum on the Trends of Human-centric Lighting for a Healthy and Better Life hosted by the Guangdong Lighting
Electrical Appliance Association, invited experts from Harbin Institute of Technology, Shenzhen, and Guangdong Institute of Product Quality Supervision and
Inspection, as well as senior technical executives from Novalum, Foshan Lighting, Youshikang in the industry. Focusing on cutting-edge topics such as human-
centric healthy light environments, programmable digital spectra, and smart healthy-ageing lighting, the event carried out in-depth discussions. Combining
keynote speeches and panel dialogues, it built a collaborative innovation platform for industry, academia and research, accelerated the healthy and intelligent

transformation of the lighting industry, and jointly explored new trends in a better life driven by human-centric healthy lighting.
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Industrial Cluster Upgrading & Digital Ecosystem Co-creation: 2026 Zhongshan Lighting Industry e
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On the afternoon of March 20, the 2026 Zhongshan Lighting Industry Omnichannel E-commerce wé”
Growth Exchange & Matching Conference for the Lighting Industry was hosted by the ‘ fotrst AR

Guangdong E-commerce Association.The event interpreted the latest platform policies for 2026.
Senior executives from JD.com, Taobao Live, Xiaohongshu, Yunchao and SF Express gave on-site

sharing, analyzing traffic strategies for lighting products and support policies for industrial

®Eca &,

clusters, as well as practical growth driven by Al technology enterprises. A
Pt

Featured speakers from leading Al and IP institutions delivered in-depth sessions on Al agents - anwanczanse 'f )
and AIGC content creation. Focusing on integrated and dual empowerment, the conference " i
highlighted the latest e-commerce trends, helping enterprises avoid risks and achieve

coordinated online and offline growth.
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New Blue Ocean, New Growth: 2026 Zhongshan Lighting Industry Belt Overseas Development Exploration, Exchange and
Matching Conference
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On the morning of March 21, the 2026 Zhongshan Lighting Industrial Belt Overseas Development Exploration and Exchange Matching Conference was
hosted by the Zhongshan Cross-border E-commerce Association. Focusing on lighting products and targeting local factories, traders and cross-border e-
commerce practitioners, the event analyzed market opportunities in North America, Latin America, Europe and other regions. Representatives from
Mercado Libre, Suizi Group, PayKKa, Amazon, Cdiscount and other platforms shared overseas operation models and traffic strategies. Integrating policy
interpretation, case sharing and business matching, the conference built an exchange ecosystem to help lighting enterprises cost reduction and efficiency

improvement, expand cross-border markets and advance the high-quality overseas development of Zhongshan'’s lighting industry.
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The 8 sub-venues simultaneously hosted a variety of coordinated activities, including
procurement fairs, business matchmaking events, and special promotional campaigns. A series
of themed events, including the Star Alliance Global Brand Lighting Center"Spring Special
Lighting Fair”, the Lihe Lighting Expo Center “the Spring Lighting Procurement Season”, the
Huayi Plaza “the 3-18 Global Lighting Procurement Festival & 10th Anniversary Celebration”,
Lighting Era Center “the Spring Lighting Expo”, as well as the All-category Spring Lighting
Procurement Festival of the Guyi Industrial Community organized by Guyi Ruifeng International
Lighting Fittings City and Guyi Qingfeng LED Lighting Trading City. These events attracted a
large number of merchants, boosting foot traffic and injecting strong commercial vitality into

the lighting market in Guzhen.
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Sub-venue Tour: Online Store Tours & Offline Targeted Sourcing
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“Sub-venue Tour" live streaming series was an in-depth exploration of exhibition-store and online-offline integration.

It broke the limits of traditional shows and featured quality brands in sub-venues.
With professional hosts and high-quality enterprises, it offered immersive virtual tours, shared brand stories and

products, built an efficient bridge between buyers and sellers, and achieved outstanding results.
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Virtual Exhibition Tour: Discover New Lighting Products and Business Opportunities Online
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The 34th Guzhen Lighting Fair, themed "Guzhen Lights Up the World", seized the key spring
purchasing season and strengthened strategic cooperation with Guzhen Lighting Media.

It launched two special online "Virtual Exhibition Tour" live broadcasts, breaking time and space
barriers to deliver an immersive, professional virtual experience for global buyers and audiences
unable to attend onsite. The event helped exhibitors expand exposure, empowered both online and

offline channels, fully achieved its goals, and won wide praise from exhibitors and visitors.
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Good Lights In Guzhen, Inspiring Unlimited Creative Vitality
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Building on previous success, the contest innovated on Douyin and WeChat

PO Pl
3nla-3n3la 3n18a 5n26-28n

Channels with more categories and attractive prizes, attracting nationwide " oa-Gobe  Sadhe Tem
creators and sparking viral buzz, strongly boosting the fair's brand influence. £ARRBERS e “ ses sensn 10552
nat © 2HsS _ =
Data showed outstanding results: Tk S
* SREMITSRT T
+ Douyin: ###Tinth$E gained 9.747 million views with 560 creators; #7847 1H SO S 2 !\:""

£ hit over 62.089 million views with 13,000 participants.

Q‘ 2R
+ Total: Over 70 million combined views, achieving massive exposure and :

demonstrating the fair's strong reach and brand influence.
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Launched under the theme Innovation, Leadership,
Professionalism & Cross-border Integration, the Spring
Contest recruited short-video creators, livestreamers
and new media practitioners nationwide. It offered two
major categories: short videos (on-site / creative) and
live streaming, with Al-enabled creative formats,
delivering participants greater creative space and
diversified exhibition platforms. Leveraging new media
perspectives, the contest comprehensively showcased
the professionalism of the Guzhen Lighting Fair and the

industrial strength of Guzhen.
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Denggle.com & CHINA POST
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A dedicated joint zone of Denggle & CHINA POST is established at the exhibition site. It integrates
quick preview of exhibition updates, the Denggle.com Diamond Member Exhibition Area, fun stamp-

collecting check-ins and other interactive sessions, realizing seamless connection between online

content and offline experiences. It not only boosts audience engagement, but also efficiently drives

exposure for the online platform.
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150+ domestic and overseas medias help to promote the 34th Guzhen Lighting Fair

J — paeel
A kel | BPiR ma EE WP e ~ ARS¥E

China

® %R

B34 RKTH

[T&4TXTF | 45001R7M KW =S RETihZ &R @ e serin o
ARBIREFRIFME ZFN 2026-03-20 09:48 NiEE2.5) 2026'1:@ (E%E) @BUHF*@IWA (E

HB2aR AR RITH
AEHETESER

3818H, AHA4RAI20265hE (HiE) ERRKTIR
Ll.lﬁi]'%ﬁﬁ%ﬁ IMEECF'UF’% - §) ;:F%

2026-03-22 22:

EPIEI]EW

, JHAPO K #92026F =

Italian Viogger Takes on | Y i -

0 000 RMB

ge at China (Guzhen) |

;ﬂ: (=} ”%ﬁ“ Fﬁ%”‘

BUNBEERMTELTR, HHRORE

MIE)! £534fRhELT

RUELRr#rehil
20265038188 14

=======

ﬁ =

Italian Vlogger Takes on 100,000 RMB at China
Lighting Fair!
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This is Zhongshan @ @ThisisZhong...- 4%

@ From March 18-21, the 34th Guzhen Lighting
Fair gives Zhongshan a special glow,
spotlighting smart lighting, green solutions, and
healthy illumination.

Over 1,000 top brands have gathered at the
main venue, Guzhen Convention and Exhibition
Center. Come take a look! [ggli/Zhongshan
Plus] @exposinchina
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SEE YOU THERE
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LIGHTING FAIR
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