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Welcome to Guzher =

The 29th China (Guzhen) International Lighting Fair was successfully held in Guzhen

Town, Zhongshan City, Guangdong Province, China.

Guzhen Lighting Fair, themed "Guzhen Lights up the World," was held at "1 + 8 + N" :
venues with a total exhibition area of over 1.5 million square meters. Showcasing the e 2
latest technologies, products, and ideas from around the world, this year's event .
introduced new elements such as smart lighting experiences, new energy applications,
and crossover home goods to the industry, presenting a specialized, market-oriented,

and international industry event.
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Linkage between Exhibition & Megastores

Overview
1,500,000+m? 3,300+ =x
BY5 A/ Scale B/ Exhibitors
290,000 AR 9 % £21 Main Venue -
Guzhen Convention and Exhibition Center
AR/ Visits 1%/ Venues

IR - | 55,000 m? 890 x

RS ER/ Scale B/ / Exhibitors
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Linkage between Exhibition & Megastores
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The main venue - Guzhen Convention and Exhibition Center, focusing on

industry chain, joins hands with 8 sub-venues, featuring high-end products,

which includes Lihe Lighting Expo Center, Huayi Plaza, Star Alliance Global

Brand Lighting Center, Lighting Era Center, Guzhen Chang'an Lighting Parts
& Electronic City, Caosan International Lighting Parts City, Guyi Ruifeng
International Lighting Fittings City and Guyi Qingfeng LED Lighting Trading

City, to build the Great Guzhen Lighting Fair.




The exhibition scale of the main venue reached 55,000

square meters and has attracted 890 exhibitors. In
addition to the original 6 Halls, the main venue also
added a new comprehensive exhibition Hall G, and
established the Start-ups Zone, Zhongshan Brand Zone,
Shenzhen Brand Zone, Cross-border Trade Zone and
Lighting & Camping Zone, forming an upgraded pattern

of “7 Halls and 5 Zones".
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7 Exhibition Halls and 5 Special Zones
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MELRIE, ERBHBRESBLIIZFEEK, RNFBES “Intelligent + Lighting" creates smart life

S
==

=
N7
=t
il
(R
|
IS

o ERVIEEFm. NAEETA. B2,
FEHERLEDITES, B TESRALR "HBR" .
WEZRBUZODRBRARGSHEERIT IR RTIN,
BB MmN EEY RSREH RSB,

The penetration rate of smart lighting in end consumers
is increasing year by year, becoming the traffic
responsible for this exhibition. A full range of smart
products, application management platforms, smart
light poles, smart LED light tubes in parking lots, etc.,
unlock the "new imagination" of smart lighting scenarios.
Many exhibitors focus on core lighting technologies and
comprehensive intelligent lighting solutions, which
shows that product suppliers are gradually transforming

into comprehensive solution service providers.

)
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“Low carbon + Lighting" environment friendly
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With the advancement of the goals of "carbon neutrality" and
"carbon peaking", lithium battery new energy and photovoltaic
energy storage technologies are becoming increasingly mature.
Exhibitors brought popular products such as home energy storage,
solar street lights, and landscape lighting, highlighting "low carbon +
lighting" characteristics, becoming a "new engine" to leverage the
development of green and environmentally friendly lighting. Such as
lithium batteries, contract energy management products, energy
storage power supply chassis, inverters, intelligent energy storage
four-in-one systems, solar landscape street lights, etc., attracting a

large number of professional purchasers for consultation.
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Specialized in special new
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Strengthen the emphasis and layout in the field of "Specialized in special new". At a time when market demand is becoming increasingly specialized, we
have gathered lighting "single product champions" in many professional fields to inject more specialization, refinement, distinctiveness and novelty into
the high-quality development of the industry with unique technologies and design concepts. "Specialized in special new" products emerged like a surge at

the main venue.
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"Cross-border + Lighting", integration and extension
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With the breakthrough of "Cross-border + Lighting", the "New Track"
features of multi-business integration and extension have become
more and more prominent. This has become the key word and
distinctive label of this lighting fair. Smart lighting is integrated with
home life, integrated with production and operation methods,
integrated with urban landscape, integrated with the cultural
tourism industry, and its strength interprets "Light Beyond What is

Seen".
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The source of the local visitors is mainly from Guangdong

Province, radiating to surrounding areas and attracting

coastal cities in eastern China.
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Local Visitors Profile

BRI ERRAFZ AT 10893 X
Top 10 Regions of Domestic Visitors
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P IRATMARULSZE R Local Business Nature

#liEEManufacturer

&k B/ EE/EZ B Wholesaler/Retail/Agency/Distributor
HOB/EORESInport/Inport Agent

O/ HORIERExport/Export Agent

R /AR MW Buyers/Group Buyers
HEOthers

¥ %SE-commerce

YTESE1%//TEfiglighting Megastore

i SEHRetailers

Ao HRZ EParts Suppliers

RIT QB /ZE A E]Design/Soft Décor Company
Bt /A B i Real State/Constributor

17k /18 &Association Media
/437 2 B Testing/Maintenance Company
#F /¥l EBY M Housing/Property Management
T &% A P Industry End-user

INER R /A 2 ER N E Franchisee/Franchisor

 \

BRI ERIJProcurement Authority

T 29.81%
. 20.44%
I 13.82%

P 8.52%

I 7.80%

I 6.31%

. 3.21%
N 2.51%
B 2.30%
BN 1.62%
BN 1.47%

N 0.67%

I 037%

I 0.34%

I 0.30%

1 0.22%

I 0.19%

| 0.11%
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Local Visitors Profile
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E75% AT NEENE.

Nearly 75% of the visitors are key personnel of the company.

R Purchasing Manager

FHEZIR Sales Manager
EEK/BEERITE/EREIEEE/2H President/CEO/CO0
SRE S/, BAIE Assistant President/General manager
A2 Marketing Manager

HE Others

ABERA Staff

KM F Purchasing Agent

B2 # /2% Vice President/Director

T#2)M / $ T Engineer/Technician

&1t Designer

BRI E Freelancer

FARR / B / 554 / F 4 Students

f#1k Media

% Association

KB & Officer

- 22.50%
T 17.40%
I 13.91%
I 8.29%

I 7.97%

I 5.68%

I 5.68%

I 5.03%

I 4.62%

I 4.23%

. 2.56%

B 1.02%

B 0.58%

I 0.35%

I 0.11%

| 0.04%
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Local Visitors Profile Analysis
BEITEAMARE B EH, TRILSHMKEESERERSS
RIMBESTo

Nearly 80% of the visitors can determine the purchasing plan.

m REDecider = Z5Participant = EiXAdvisor AZ&5None



P IERIMAR RN S, Local Visitors Interested Products

ZEREEIFIT AEDecorative Lighting
KEMRPAResidential Lighting

&k BBBECommercial Lighting
F4NEBBAOuUtdoor Lighting
LEDHRBBS$RLED Products & Solutions
BEEZKESmart Home

HEOthers

T RITHSpecial Lighting
BER/TIntelligent Streetlight

=g & Rl T ARMachines & Processing
Fofr4H 1 Accessories & Parts
M#tMaterial

A IHfHome Furnishing

FCER/RSS Services

M & Testing Devices

T HETools

I 28.5T%
T 16.53%

I 13.41%
I 12.50%
I 12.25%
. 3.86%
. 3.63%
m 2.10%
N 1.79%
B 1.57%

i 1.23%

B 0.84%

B 0.75%

B 0.58%
10.24%

| 0.15%



P IHAAREMBEBY Purpose of Visit for Local Visitors

FHFHRNE. #H5 Looking for New Suppliers and New Products s 42.80%
BX R BN /42 557 Contact Existing Customers  nmm  42.41%
TT5R, BATRAEM Source Purchasing s 34.47%
BERHMH/ATI/FREE Collect the Latest Industry Information I 21.45%
MR AR K™= 5, TLMZA Shop Around I 20.34%
KIOFTF= M. FiEAR Experience New Products and Technologies s 20.25%
S5HEMBMERR, FREVEENL Seeking Partners s 16.61%
EZRI[, THRITRIEA Visit Factory mmmmmm 13.21%
TRESXIFIER Know their Competitors I 12.73%
SMESICIEXIES Attend Conference N 12 .54%
TR RS B AT BEM Evaluate the Possibility of Participating in the Next Exhibition  mss—— 10.91%

A EEMTE LR ERZ T IEE Confirm whether your purchasing decision is wise  mmmmmm 6.61%

|



P BRI FHEEIEM Local Visitors Satisfaction

9T% IR A B ST T = 97% VARG B R BT ITWNHIMARHEERAR /[FIF
RV HERIER SMEHEITES
97% visitors are satisfied 97% visitors will visit 97% visitors will
with the fair the fair again recommend the fair to other

people
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Overseas Visitors Profile

NERZHKS
RINRARENAME, EBERBIMNERMX,

Guzhen Lighting Fair attracted a total of 3,577 overseas visitors from
130 countries and regions around the world, mainly from Asian

countries and regions.

#%EM South KEM Oceania,
AE=M North  America, 3.92% 1.12%
America, 4.10%
JEIM Africa, -
9.98%

YO
Europe,
10.62%

M Asia,
70.26%

XE2KR130MERMMK, 3,571F E60%HMAKREF “—H— SEERMX, §i97T1MER
M, TBREEEHIE. . SRAEL. #E. MEEALSF

Nearly 60% of overseas visitors come from countries and regions that have signed the

“the Belt and Road” cooperation document with China, a total of 97 countries and

regions, mainly from Pakistan, Vietnham, Malaysia, South Korea, Indonesia etc.

i

n “—H—ER” ERMMEX The Belt and Road Countries and Regions
HMEZR KX Other Countries and Regions




PRI FIFHER #2009 E R X
Top 20 Countries and Regions of Overseas Visitors
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P IRIMIRAR UL SZTE R Overseas Business Nature

FHOE/#ORIEE Inport/inport Agent I 21.22%
#t & 75/ /42557 Wholesaler/Retail/Agency/Distributor I 20.99%
HE Others [ 1341%
#3&m Manufacturer [ 12.41% =
SRS /S BRI Buyers/Group Buyers I 6.90% T
O/ B OREER Export/Export Agent I 5.08%
JRITFER Retailers TN 3.39%
FE = 75/ E1 7 Real State/Constributor I 3.15%
JTE5//TAH1 Lighting Megastore I 3.08%
&I+ AE) /2% /AF] Design/Soft Decor Company I 2.51%
BF#5S E-commerce I 2.30%
TR Industry end users [ 1.33%
FRfH N7 Parts Suppliers [ 1.07%
BT/ EIENM Estate administrative  [l] 0.92%

@il /4EP /A F) Testing/Maintenance Company | 0.71%
Tk /48 4K Association/Media | 0.62%

BURFSRMIERI] Government Procurement Department || 0.49%

IEERS /AP E AN Franchisees/Franchisors | 0.43%

|
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Overseas Visitors Profile Analysis

BT XRINRARFA RS #HIT 04, ALY BBERIME IS RZVERE,

HBIsSERIEENE.

Over 75% of the visitors are key personnel of the company.

EEK/BFEHNTE/BRTEE/SH President/CEO/COO
K42 Purchasing Manager

HE Others

B 2%/ 215 Vice President/Director

S BB/ B EIE Assistant President/General manager
FHEELZIE Sales Manager

Mi741E Marketing Manager

T#2M /£ I Engineer/Technician

ANEER G Staff

1%1t!M Designer

HHER#E Freelancer

5 Purchasing Agent

B / bRt / 823114 / 4 Students

1R4K Media

BB 5 Officer

& Association

—_

I

e 28.62%
P 15.12%
P 10.27%
I 9.26%
P 9.08%
P 8.45%

N 5.40%

N 3.61%

I 2.68%

B 2.45%

B 131%

N 1.26%

I 0.66%

I 0.64%

I 0.60%

I 0.59%

Certificates Required by Overseas Visitors

BT XIRINRRE R R FOER#H TN, I T #EEICE/ROHSIAIE
ERWEERFENIAILE, HXEFCC/ULIAIL,
Most of the buyers required CE/ROHS, following with the FCC/UL.

3.01% N
316% | 248% =HE
3.67% = CE/ROHS
4.04% 27.85% g Fcc/uL
4.34% = BIS
= TUV
4.409 = IC/CSA
4.479 "GS
m CCC
4.73% SAA
14.56% = ETL
0,
5.96% “C
7.88% 9.45% PSE



} IRIMIMAR BB an Overseas Visitors Interested Products
LEDIRFAS A BIRINEME R AR ENEm, EREMITR. RERA. BURA. PIMNRAEREFZEIREENE R,

Most of the overseas buyers are interested in LED Solutions, following with the Decorative Lighting, Residential Lighting ,

Commercial Lighting and Outdoor Lighting.

LEDERBES R LED Products & Solutions [ 20.86%
EWEMITA Decorative Lighting  [IIININEGGNN 16.67%
He others [N 12.25%
K [BHRBA Residential Lighting I 10.50%
#ZlB8EA Commercial Lighting [ 9.90%
F9hEEER Outdoor Lighting [ 6.26%
HEERE Smart Home [ 4.85%
At Soft Decoration [ 4.50%
EEERSS Service I 3.75%
B4R 4 Lighting Parts [ 2.55%
EFFGENINTEAR Machines I 2.17%
¥ Materials I 1.82%
BERRIT Smart Pole I 1.41%
L HITA SpecialLamp [ 1.08%
THTools M 0.97%
UEMi&#& Testing Machines | 0.46%




} IRIMMAR A= BT Overseas Visitors Satisfaction

IT%HIMMARI AR ITIHES
R
97% visitors are satisfied
with the fair

O7%BINR ARG BB R Z N
THEITES
97% visitors will visit

the fair again

98NHIMAR R AR /AR
SMEEITIES
98% visitors will
recommend the fair to other

people
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MR [z %5 Voice of Visitors

RHRKRARBRATMBESE &L

Dewei Technology Co., Ltd Project Manager- Mr. Xue

XRITEZARBRRBAMELLRZE, BERT A DRIl EIsk
2R, FERANRMEIVINEABLLRS, ZRIFKITEZETER
B —EEME R REl, TREFHNERERES, WEC
BEF BN, Thee LBV, EESHITILRREBESE,

Guzhen Lighting Fair has many big brands and new companies.

| also noticed that there are more foreign visitors here. The main
purpose of coming to this lighting fair is to find some companies
that specialize in commercial lighting products, learn the latest
information about commercial lighting products, observe new
breakthroughs in product appearance and function, and grasp

the latest industry development trends.

|
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Jiuzhou Intelligent Light Design Center General Manager - Mr. Yang

FRARESINERITER, —HTEETBERERETAMER, &
RAMBEA EBMEXAMER, Z—HEERT BITILHRHR
Mo SEITEREEE. 1T PINREBNZASER RERR
A

The purpose of visiting Guzhen Lighting Fair is to understand
the current stage of intelligent development and the updates
and iterations in technology and hardware, as well as to learn
the latest industry information. This year's lighting fair features
a large-scale display and promotion of intelligent lighting,

outdoor lighting, and landscape lighting.



MR [z 45 Voice of Visitors

RMNBFAT IR 22 BREM ARX SRR HEAE HE

Fuzhou Ronggiao Lighting General Manger - Mr. Chen Heyuan Yiwu Teliang Lighting General Manger - Mr. Ye
ZRZREEZRRE T TN~ ARESN SR, TR LR ORISR A EITIES BRI A SFmAE AN T, BN
MEEI T, URAFERFANTIEIHH=m. IWXBSBIFEZH XM, ERTHREREENS R, TERIILRABTETNE
o, SmEFEERATTE, WEIRETRIN~TRLESR, &5 N mURRBETE, —EITEEfEXE, WEEAZFRERS
BFEATNHERE, BSENARERERAERERHA, H. =AFBIRS-
We are aim to understand the development trends and directions of | visit Guzhen Lighting Fair this time in order to find new cooperation
the industry and products, to investigate linear lighting and brands and seek out new products, such as solar-related products,
unmounted light-style brands, and to seek out new products for products suitable for home decoration, popular unmounted light-style
ongoing projects. Guzhen Lighting Fair has a great variety of products, products, fan lights, and other lighting accessories. We aim to provide
with various categories being relatively complete. Based on the our customers with the most comprehensive and meticulous services.

understanding of product development trends, | will appropriately

adjust the company's sales strategy and shift the focus of future

development to intelligent lighting.

|



MAXFz %5 Voice of Visitors

Abubakar Chaudhary Pakistan

It's my first time to come to Guzhen Lighting
Fair. | have come to business matching here
and discuss the planning for investigation.
The great advantage of Guzhen Lighting Fair
is to make the customers and companies

direct face to face to communicate.

XRRERKOETES. BHEMTENR,
HEMESINE T HRF T HEITE
SH—AME B rI AL SRR M SEIEXS &
Y EERFEMATR.

|
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Ahmed Waseem Bin Sal India
Mamoon Asghar Pakistan

There are many choices on Guzhen Lighting
Fair. We can choose different companies
depends on their prices at the same place.

And we have found favorable suppliers.

DRI ENEREFEERSZ. R1TUE
B — 75 AR ER RS M A8V #ITEE
B, HFERINELZIKE T RESIEMNHLE,

Fiazwazuha Pakistan

We come here to buy some lighting
products for our country. China is now one
of the biggest market in the world. It's quite
amazing to buy things in China. | already

buy a lot of lightings at the fair onsite.

BAIREFENTE R A —EAT 6 mAt e
BITNEXR (BEHME) . PENERELNKE
ATz —, APEXRALERSIFEH
2o WELKERSIMIAHELE TRZITH 5.
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Exhibitors Profile

BRLR, I2HK5I180REWEE, HEBEEASERIIA360R, HE8HN41.46%; HINERERAI64K, SLbE%852.1%;,
PUTHRERBASRERMIAYAR L. ST ) SR BB,

The main venue attracted a total of 890 suppliers to participate in the exhibition, 41.16% of them were from Guzhen Town; 52.1% of them were
out of the town, mainly from Zhongshan, Jiangmen, Shenzhen and Foshan, which are lighting gathering places.

H{hX13 Others

4.63% Hfth[Xig Others
14.47%

6.40% HAthX 1 Others

21.06%

25.62%
1#1= Henglan
23.64% ST Jiangxi
| 15.79%
Shenzhen
28.95%

= T

.

® 5858 Guzhen Town
i BREETE) Zhongshan City (exclude Guzhen)
I"&RER (BRHL™) Guangdong Province(exclude Zhongshan)

FREARE (BRI 7%&R2) China Mainland(exclude Guangdong) L7 Zhongshan () hEAR (R-FL)
Guangdong (exclude Mainland (exclude

-\ Zhongshan) Guangdong)

Guzhen

- Zhejiang
L]
60.99%

Jiangmen 51.85%

42.54%




P BSEFhE Exhibits Categories

AERZETEZLUFINRER. BURA. XERA. EMTERESRBANE, T PEBHEFmEEZ2N S,
B IRRRERRELLREREF TR, EifJEEFHRESIRTREESRS.
The 29t Guzhen Lighting Fair mainly focuses on Outdoor Lighting, Commercial Lighting, Residential Lighting, Decorative Lighting and Smart

Lighting, and many exhibitors sell different types of products. The proportion of the number of commercial lighting exhibitors has decreased,

while the proportion of decorative lighting exhibitors has increased significantly compared to previous editions.

F4NEBBA Outdoor Lighting 30.15%
L FRBE Commercial Lighting 29.64%
R EHRBA Residential Lighting 29.01%

IR Decorative Lighting - 2421w
HEERRAA Smart Lighting I 23799
SHREAL Cultural Tourism Lighting [ 9.80%
LRITE Special Lamp [ 8.65%
BRIECH Accesories [ 7.76%
Hith Others [N 7.38%
{2 EERRRA Health Lighting [N 7.12%
ZHERSE Smart Home Y 6.36%
A RA Education Lighting [N 4.45%
& Machines I 4.07%
&R 234 Kitchen & Bathroom [N 2.54%
F#&ITE Hardware Door & Window [N 2.16%
B EITH Smart Pole [N 2.04%
REEFEBA Soft Decoration [ 1.78%

|




P FE S Main Business

FERZZRBEEZLUTNF bl SBMEAFSHEBAE. AXERBT, S0l EEWSREHRT—H,

The exhibitors at Guzhen Lighting Fair are mainly lighting product manufacturers and accessories manufacturing suppliers.

Among these exhibitors, some companies have more than one main business.

S

5 ™ 7, | . ‘ 1LIPS
e s product wanvtacturers N s el BT [ | == L e
Bo iS5 Accessories Manufacturing Suppliers _ 31.81%

HHOB S Import and Export Traders - 12.34%

AR E ISR Production Equipment Manufacturers - 8.78%
HAth Others . 4.58%

L2557 /IR Distributor/Agent . 4.20%

&5 #7 Cross-border e-commerce I 2.54%

sEERRST



P hisE S K AIAIE Target Market & Possessed Certificate

ERELUAIINMERENE, NETEIMENEDSLLSEEMBLLERIRS, B&IMNEIRITEEBE80%,

ERINERSRAKRE. RETURNEST;SERAL, BREREE MK S Ea s,
Over 80% of the exhibitors in the 29th GILF have overseas sales quality and most of their products have passed CE/ROHS.

KYEECE/ROHS

32.06%

7Kgl Southeast Asia

19.08%

ENEBIS 15.65%

ZE[EFCC/UL/ETL

B Z BrRussia

15.52%

. 19.97%
11.83% » th[E 1% Domestic Market

EIZESouth America 11.45%

® ;54537 Overseas Market

66.92%

JEMAfrica

9.54%

= BASMHIAFRE Both

=EGS/TUV 7.25%

TEAFIIZSAA 6.62%

MZEKIC/CSA
FHEKC
HZsPSE

5.09%

4.33%

4.07%




P BEHEE Exhibitor Satisfaction Rating

¢
R
it
el
Kt
w
Q
~
=
QO
=
@]
=)

WA & Visitor Quality 85%

A& Visitor Flow 88%

BI#l Business Opportunities 87%

— |

V%N EEEEMAR/AESNLEITIES ITWHIERBRIEEN TELEIES
96% of the exhibitors will recommend Guzhen 97% of exhibitors will choose to attend the
Lighting Fair to workmates/friends next Guzhen Lighting Fair

 \

95%
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BisRiE Voice of Exhibitors
hlHmIiEBEFREERE AT S8 it

ATIRITESZ, BIIAFRTRNRIFF@I—MRE, ERSUGPREALEMITE, BEHRENFSHERTESR
EDHWXE, BERREEERERA, ARIMNERHERT ALEN.

Zhongshan ShiFeng Technology Co., Ltd. General Manager -- Mr. Zeng

For this Fair, we developed two series of new products and a mold. We received many intended orders at the exhibition.

Thanks to the support of Guzhen Town People's Government and Guzhen Lighting Expo Co., Ltd., customer accuracy

has been significantly improved, which has brought us many business opportunities.
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Quanyoumeijia Lighting Technology Co., Ltd. General manager-- Mr. Yu
This year, Quanyoumeijia's product line is mainly based on domestic No Main Lamps and Commercial Lighting
products, and it also gained a lot from this exhibition. Guzhen Lighting Fair is a centralized display platform for lighting.

Each company showcases its innovative and advantageous products and receives many suggestions during

communication.
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Dongguan Lituo Electric Co., Ltd. Chairman -- Mr. Song
The five-day fair gave us enough time to communicate with customers. The number of visitors at 29th Guzhen Lighting

Fair has increased significantly, and customer needs were diversified. We will also strive for excellence and create

better and higher-quality products to give back to customers around the world.
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Guangdong Koyaa Optical Technology Co., Ltd. Marketing Manager -- Mr. Xiao

This Guzhen Lighting Fair is different from previous ones in that it attracted many manufacturers from outside

Zhongshan City to participate in, and many overseas buyers also visited. The new products we launched have

"' -:'1 y / : ')zﬂfp(‘i{é% !
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attracted many buyers, and | believe the lighting industry has a bright future.
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Hosted Buyer Program
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Hosted Buyer Program is a lighting procurement activity tailed for overseas buyers,
which includes 4 parts: Welcome Reception, Business Matching, Sourcing Tour and

Networking Party.

HBP specially invited nearly 300 high-quality
buyers from various overseas regions: Thailand,
South Korea, Indonesia, Malaysia, India, Russia,

Greece, Brazil, Morocco, Egypt, Poland, etc.
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In order to meet the purchasing needs of

overseas buyers, the Guzhen Lighting Fair

specially organized high-quality exhibitors
with certain export scale and qualifications
and held three efficient matching sessions for
buyers  and suppliers.  After  each
matchmaking session, many buyers and " HBP s o

| Ho;:eid Buyer Progrg ";:3‘.* —
exhibitors reported that the quality of the Susinegion i
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matchmaking session exceeded expectations, L “Li N

and orders of intent were signed on site and

deals were concluded.
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Halim Jeffri

Indonesia
BikEALe ERNFAMTEXD (HBP) EHREE
BINRTRZAR, BMTRZXFER. KT
MT—F itk
So exciting. Because we meet the whole
friends in this (HBP) group, and we share and
talk a lot about our business, our trip and our

next unit.

Latawiec Marek

Poland
BEBE=ZANNFLE, BERNERTE, XKES
FHRETH. XAZET, BEHERIF
RENME, BNE—HRE, XREEFHNRES,
The Networking Party has just begun. But my

[BH]

[e]

feeling is, it's going to be the show of the year.
After so many years, I've not been coming to
China. | think now, my first impression is, it's

going to be the best party.
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Denggle.com & Denggle EZBuy
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At this exhibition, Denggle.com has set up an EZBuy Zone in A-P11 and a mini booth in the Lighting
X Camping Zone to display a variety of high-quality original design lamps from Denggle EZBuy self-
operated stores. From October 22nd to 26th, the self-operated store of Lighting Choice would hold a
special promotion during the exhibition. All lamps in the store would enjoy huge discounts, and one

piece could be delivered to your home for free.
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CONFERENCE & FORUM
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Opening Ceremony

There were many highlights at the Opening Ceremony:

1. Leaders of China Association of Lighting Industry, Zhongshan Municipal
People's Government, Guzhen Town People's Government and Overseas

Merchant Representative delivered speeches respectively.

2. 14 projects were signed for "Industrial and Commercial Key Projects of

Guzhen Town" and "Billion Yuan Enterprises Settlement Plan".

3. Presentation of Appointment Letters to Advisors of Guzhen Town for Globe

Talent Introduction.
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Innovation Leads the High-quality
Development of Lighting Industry Forum
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Focusing on "smart healthy lighting", we jointly explored innovative technologies, standards, smart homes, smart
buildings, smart cities and other system solutions for smart healthy lighting, which guided the high-quality and orderly
development of smart healthy lighting.
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2023 Guzhen (Zhongshan)-JD Healthy Lighting Standards Release
& Zhongshan Lighting Exhibition Hall Launch Ceremony &
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With the theme of "JD Healthy Lighting Standards and New Product Releases", the forum released eye protection

standard announcements around products such as "ceiling lamps/chandeliers, table lamps, vertical eye protection

lamps", and JD.com's quality eye protection lamp resources were released at the event site. Looking forward to the new
strategy and new future of the industry.

Wlmmmmwmm M

f‘mw: 7 @i

RE DPUJXTE&EEE@EV@E /

1 ¥

%/’-Pwﬁﬁ AR Eﬁﬂﬁﬂﬁﬁ\‘ﬁﬁ?ﬁ%ﬁﬂ?\kﬂ\ﬁ'ﬁ%ﬁ\\)ﬁ\ .
— =

=
e




HLR= B 2555 i E & IR Lin

Intellectual Property Boosting the High-Quality
Economic Development Forum
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Mr. Han Xiucheng, the director and researcher of the Intellectual Property Development Research Center of the State
Intellectual Property Office, was invited to share knowledge about the importance and boosting role of intellectual property

in the development of the lighting industry through interactive exchanges and discussions with the audience.
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2023 China Intelligent Lighting Industry
Development Summit
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With the theme of "Digital-Intelligence Integration - Chip-Cloud Collaboration", this summit brings together many experts,
scholars and industry leaders to share cutting-edge information, jointly plan the path to digital and intelligent transformation

of the lighting industry. And inject new ideas and new impetus into the high-quality development of Guzhen Town.
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2024 Innovative Luminaire Design New Product Launch &
Thomson Brand Release Event

EZNEIKIEET, BREWVIZOREEFNMARFELRENNXBE T EMBESmET R, TR
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In a turbulent global landscape, the key to enhancing an enterprise's core competitiveness and sustainable

development capabilities lies in innovating and shaping brand image. Industry giants expressed their unique insights

at the forum on improving the product innovation capabilities and brand value of the lighting industry in Guzhen Town
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LIVE STREAMING
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Sub-venue Tour leads the audience to visit the megastores, digs out the latest

lighting information and shows high-quality products in the lighting industry.

El}}? YL Virtual Exhibition Tour ‘
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The Chinese host took Chinese audiences to experience the functional areas and

attentive services of the main venue, also visited high-quality booths to

appreciate the lighting up close.
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The English host visited the booths of foreign trade companies and
communicated face-to-face with exhibitors, from which the audience could learn

about lighting trends.
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The 29th Guzhen Lighting Fair has a series of live broadcast activities,
including: Virtual Exhibition Tour, Booth Display Live, Sub-venue Tour, etc.

By interacting with the audience on the live broadcast platform, you can

feel the charm of the lighting industry.
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EZTalk Live Broadcast
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Facing the ever-changing lighting industry market, Guzhen Lighting Fair joined hands with CALI - Ming Classroom to create a series of online lectures

on the lighting industry - EZTalk Live Broadcast Autumn Special Edition, inviting three industry guests to the scene to discuss new developments in

lighting industry and predict new opportunities for market development.

[TMNERTDREREZEE-FES SILA-PLCTfRA AR A-ZIEMH [ NER B /RS I CEO-EE ],
(B EREFE1I+NS RR BRI (A EEREBIER) (MF SR EIREERSIZEEVR)

)



A=HRSS -

SERVICES



ZitGksS

A GRS Onsite Services

REETFHO. RER. BIX AKX, FRE. 175757 RESF RS

HIIR = BR R LER
{RIPEHA
3| ARSI AR AR OIS A, R AR A SRR AR S e A I = s i
r I, G s
BN IRSS - -
BERISESDERERHRK, HERNSEDHRUESBEAMKSH, Lo 2ol | il B

RERER

X fREERZEARE

SR ALTAIZ5/NERTHRER, MR, WX Y 5 FREE AR~ @
FAMTEERREX

REME. BEES. MHARIR, A KAERMEREDR.

Onsite Services

It
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LIGHTING FAIR

It provides one-stop services such as Catering Area, Medical Center, Translation,

Drinking Water, Mobile Phone Charging, Luggage Storage, and Express Delivery. . , | Y fifﬁ;fg 72 EE%T'L

» Visitors and exhibitors can participate in mini games or lucky draws to win prizes, or

purchase peripheral products of the Guzhen Lighting Fair's mascot, “Feifei”.
+ Lighting X Camping Zone is equipped with a market, camping equipment, coffee

and soft drinks to create a rest scene for buyers.

Y \ f REbE
I I Y
; ;
-\ et




& kAR>S

Travel Information
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Free Shuttle Bus

Shuttle bus service between Guangzhou Baiyun Airport, Zhuhai Airport, Zhongshan Port,
Guzhen / Xiaolan Railway Station, sub-venues and main venue. Visitors can enjoy this service

with e-Badge.
Free Parking

Visitors who travel by car could park in the free parking lot and take the free shuttle bus to the

venue.
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Upgrade Denggle EZBuy Mini Program

Visitors can search for manufacturers in online fair, e-commerce, and source manufacturers to
quickly find their favorite products; launch Denggle EZBuy Mini Program to provide high-quality
source production, original design, and exclusive services to create a new benchmark for customer

experience.
Optimize Guzhen Lighting Fair Mini Program

A new booth distribution map has been added. Travel information and fair guides have been
optimized. At the same time, visitors could register in advance through the mini program to get free

tickets. And they could enter quickly by showing their ID card during the fair period.

)



ERSE A, KREEBIS0XM E29m L BITIERHTT

BRIESTE

Cooperation with Media
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150+ domestic and overseas medias help to promote the 29th Guzhen Lighting Fair
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q | | Weare sincerely inviting you to join a dazzling light feast in October 22-26.
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China (Guzhen) International Lighting Fair
4.4 (111 Ratings) « Trade Show
Guzhen Convention and Exhibition Center, Zhongshan, China Get Directions ¢

Public Company News

i Aa-w Upgrade to A New Level with More Exhibition Halls: The Main
‘ Venue of the 29th China (Guzhen) International Lighting Fair Is

=~ to Be Unveiled Grandly with A New Look on October 22

International Lighting Fair
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Informa 5RE RES£HAREMBBES. FARERESWIASER, SAEHBARITL. TUHHMAKITRS. WESHEMKR, FRETVHRFER
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Informa is a leading international events, intelligence and scholarly research group. Our purpose is to champion the specialist. Through hundreds of
powerful brands Informa work with businesses and professionals in specialist markets, providing the connections, intelligence and opportunities that
help customers grow, do business, make breakthroughs and take better informed decisions. Informa is listed on London Stock Exchange and a member

of FTSE 100, with over 11,000 colleagues working in more than 30 countries.

Informa Markets EEREITRUAME LT, RERS. IFNEZETE, WESEES0Z N EMRB2BEMGEE, REZ2MNE, 8REET. RESHS,
Bhtigne, BRNEM, NERMM, BE. Bm5TH, UKBRSERF. BIFEDENEZRE, RUTWHEEMAHITHERAL R, N2KEFNE
EHRES S, RRMARR SN S, (FASKSENSREENT, Informa Markets AZMEHENRZITIENERERN I, BENE , nEZEIHNLEE)
_%ijo

Informa Markets creates platforms for industries and specialist markets to trade, innovate and grow. Our portfolio is comprised of more than 550
international B2B events and brands in different markets. We provide customers and partners around the globe with opportunities to engage,
experience and do business through face-to-face exhibitions, specialist digital content and actionable data solutions. As the world's leading exhibitions

organizer, we bring a diverse range of specialist markets to life, unlocking opportunities and helping them to thrive 365 days of the year.
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Shanghai Sinoexpo Informa Markets International Exhibition Co. Ltd.
(IM Sinoexpo) is a leading event company in China, the joint venture
founded in 1998 by Informa PLC and Shanghai Sinoexpo International
Exhibition Co., Ltd. Headquartered in London, Informa PLC is the
world’s top trade show organizer listed on FTSE 100.

The total exhibition rented area annually by IM Sinoexpo is over
1,500,000 sqg.m, (accounted for 1/10 of Shanghai's total exhibition
rented area in 2019), creating multiple trade opportunities for nearly
1 million buyers worldwide. Developed since 2016, our online
business now includes 8 major B2B platforms, 5 B2P sourcing mini-
programs and 1 application. The total number of employees is near
500
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Guzhen Lighting Expo Co., Ltd. is a joint venture by Zhongshan Guzhen People's
Government and Shanghai Sinoexpo Informa Markets International Exhibition Co.
Ltd. It undertakes the UFI-certified China (Guzhen) International Lighting Fair. Joining
hands with Guzhen’s other eight Lighting megastores, it creates an international
event with exhibition area of over 1.5 million square meters. The fair is held twice a
year and covers the whole lighting industry chain. “Denggle.com” is the professional
B2B trade website the fair build for exhibitors and buyers to provide a high-quality

and efficient communication platform, which compile all the suppliers resources of

the fair and offer EZBUY services that enable buyers to source online.
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