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B&#A Overview

| =+ ‘B” EE&
The 30th GILF is in its Period of Vigorous Growth
2024F3H18-21H, E30EHBEITERE AERUNHEBETHBEEINELFTOERAAR.

FERZBETERABSEN=ED, PUTERBARBN. FLSRITEERERAT AN AL “HIELT
TIRSHER" AEM, B “1+8+N" XITEZEE, TREELAR. [FHERMEFZREIATENAE
SRR, RETZI. miml. EfrERFEE,

BR=B199FSREM G, EI T25FRERE, BRVN=F—8. WFE—E. —F—EZT RTINS
WEMRE, T REKE. BIRE . LA T —RUNKIERERAIIRIN, WET 2 ERANR,

From March 18th to 21st, 2024, the 30th China (Guzhen) International Lighting Fair (GILF) was grandly
opened at the Guzhen Convention and Exhibition Center in Zhongshan City, Guangdong Province,
China.

GILF showcased the theme “Guzhen Lights up the World" and featured a "1+8+N" format, highlighting
three major elements: intelligent light experiences, low-carbon new energy, and cross-border home

living, demonstrating a professional, market-oriented, and international platform.

Since its beginning as a roadside exhibition in 1999, GILF has evolved 25 years into a biannual event,
with a unique regional model that integrates exhibition and megastores, front exhibition and back

factory, and online-to-offline experiences, creating a comprehensive industry chain trade bridge.
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I RIESIk, B2l XA AERES

210,000 Visits Gathering in the Global Event

1,500 000+SQM & 3,300+
R EAR / Scale B / Exhibitors

210,000+ 9
NIRIAR [ Visits 1% / Venues
F&1H: JHLRBASNVNERERD

Main Venue: Guzhen Convention and Exhibition Center

55,000 SQM 928
B mEFR / Scale & / Exhibitors
84,149 140

TARAR/ Visits @ ER5SH#X

Countries and Regions
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2 “1+8+N” KRR, HE|ITILEEAE

Forming a “1+8+N" Structure

FEPITHETERVNELIFOKESAD Y ——FMITERO, 2T 7.
EXKBEIK@ETIHRO. TEEAT 7. SRERKTEBFH. E=E

PRATECI. S—InFEFRATE. 5 —KELEDE R 17, 91075 70#1/ o

~ N
RHEN, RETSEF— X RETE, BAELAZRS THREER. -,

The main venue, Guzhen Convention and Exhibition Center, is joined by eight

sub-venues, including Lihe Lighting Expo Center, Huayi Plaza, Star Alliance
Global Brand Lighting Center, Lighting Era Center, Guzhen Chang'an Lighting
Parts & Electronic City, Caosan International Lighting Parts City, Guyi Ruifeng
International Lighting Fittings City, and Guyi Qingfeng LED Lighting Trading City,
to unveil approximately 100,000 new products, jointly creating a one-stop
procurement platform at the source, precisely meeting the diverse purchasing

needs of buyers.
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I FEGAGTE, R PmAEREE

Upgraded Main Venue with Expanded Capacity for More Business Opportunities

ERARES, FRIEGIERERA—E, SABCHELEER, KU TERIERR
— i E. A, #—FPRAT XARFmEX, ERELEMNS6.8%, SREIEL
181023.3%, ARBPXBRREVEST BRREIZTMSHRATRIES,

275 LIGHTING FAIR
) HE - SREFTSELS

| T 7 T - —g|

"J' eEE

R & ¢ = 7 3t W &

NosgaDs

The main venue has been upgraded and expanded. Also the Shenzhen-Zhongshan Brand Zone
has been further enhanced and expanded, with its area increasing by 86.8% year-on-year and
the number of exhibiting companies growing by 23.3% year-on-year. It provides a stage for
high-quality enterprises in Shenzhen and Zhongshan to display original designs and high-tech
products.
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BRESRAER, 5I0IREATRM I

Smart Lighting Leads the New Trend of Lighting

FEEAlL. YEXMB AR CELR, SERAMNKER
SNER. BSRARERBHHETEREAR. SERE
2. BERRIURUFIARAT @, EWRFEEEL

B REIRBAH R ERE S ETE,

~
2

The maturing Al and loT technologies have contributed to
the advancement of indoor and outdoor lighting
environments and lighting experience. This can be well
evidenced by the crowded exhibition areas of smart
systems, smart home lighting, smart landscape lighting,

and smart lampposts.

NG g Sy
o _ W

S— . — - mﬁﬁﬂﬁan 0
BHEFXEiE J [ : sgjﬁﬂﬁ!ﬂa = "’?ﬁ”f'efﬁ

TREHEDBDERSRB

RPRERPRBUBRS

3
suafRfeir B e i e 2




02 E£==5 Featured Sectors

“Re(Rix+IREA" , SIMKRFKREE
"Green and Low-carbon + Lighting", Leading the Future Trend
fEE WX E SRAVIETT, BtfERER AR, MZFIMNREBSHER. KASERMES, AERSHMTRESESYHERAPAERIT. E2TH. PIME
RENFES, MEEEINEIRA. SeZia. BRARAERFA T, ZORE "“FaMHE+RA" 56, BRSEMERARREMELEREE

RER,

Considering the implementation of the “carbon peaking and carbon neutrality” policy and the maturing application of battery energy storage technology,
coupled with the integration of outdoor lighting with new energy, dozens of exhibitors showcase various popular products, including solar street lights,
smart lamp posts, outdoor energy storage cabinets, portable power supplies, intelligent inverters, and energy storage systems. This marks the fruitful

commercialization of new energy technologies in Guzhen.
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I PREEYCam ARk T AL ¥ 78

Lighting Design for Better Healthcare

ARKERE, ERnngn

FZ 7 vy

RENEERNBDXAESERZLBETRORIR, 2XIERR

LoLeDsm
FREBUNEEEEIFER B 4T, ITH R, BRBRIPIKE-REXEE, & %%ﬁ%ﬁﬁ@aﬁﬂ'ﬁﬁﬂ
—_ —_ — Full spectrum health lighting Led beads series
EERATCEEERE. DMAEHSE. £8. AB51755%E, K| TKEX BEE R EEARE AR

BEe *kE195

Full-spectrum healthy lighting is a highlight of this fair since its

application can be found in numerous scenarios including classroom,

office, myopia prevention, fatigue alleviation, medical care, beauty

salons, sports arenas, and rehabilitation centers.

DIANPAI
EBRRRLER
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5 = anab e TMERLRR

Specialized Products to Meet Individual Needs

FEET B RN MENL, Ao-mRATERS
H—ARRR. JSRMEDDHELIREENT. BB
L TEMn~=m, LURERRHBRENTER, X
AL, mAeEs, BEENRE LI T 6
AR, XEHKMAARBIRS I I EHRESE,

To meet the increasingly personalized market demands,
exhibitors display more specialized products like linear
lights, explosion-proof lights, filament lamps, magnetic
suction lamps, and projection lamps, which are more

attractive to buyers.
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03 WA 1 Visitors Profile

IRAMAR 3

Local Visitors Profile
ARBOMARKBEFT FRaE, BRI TIFESHEREEGEHT
ZEFo
The source of the local visitors is mainly from Guangdong
Province, and it also attracted many visitors from China's

eastern coastal cities.

IR EHRIRHEZ AT 10ATHX

Top 10 Regions of Domestic Visitors

80.00%
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40.00%
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IR AL S 1R

Local Visitors Business Nature

fliEEManufacturer I 0S.79%
&/ ZE /£ Wholesaler/Retail/Agency/Distributor I 6.4 3%
HOB#ORIER Import/Import Agent I 10.19%
H O/ OB Export/Export Agent I 3. 53%
RS /E R MRS Buyers/Group Buyers I 6.96%
HEOthers I 4.80%
JTEE17//TEmi7lighting Megastore I 2.80%
BEFEEE-commerce M 2.77%
IR ZEFRetailers I 2.23%

Bt Rz Parts Suppliers M 1.48%

RIT AT /EEE B Design/Soft Décor Company HE 1.40%
B 7 /A B Real State/Constributor W 0.48%
Tk ths /18 {KAssociation Media 1 0.28%
K3/ 4E3P A B] Testing/Maintenance Company 1 0.21%
INER R /FFF L E RN i Franchisee/Franchisor 1 0.19%

BF /9 EEYVIMHousing/Property Management | 0.19%

IR iR P Industry End-user 1 0.18%

BT RIEERIProcurement Authority | 0.08%
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IRATARENS 3

Local Visitors Profile

IRAMAXRE BB

Local Visitors Profile Analysis

EIHAFAERSHTHH, TLLT BEERCUHRENENE, EDIERNARGA G, TRAET0NRARETREX
25K,

E78% AN EIEMH R,

Nearly 78% of the visitors are key personnel of the company.

FIMEZIR Purchasing Manager

FHEE LR Sales Manager
EEK/ERMITE/BREEE/EH President/CEO/COO
SRES /B4R Assistant President/General manager
17432 Marketing Manager
FM 5 Purchasing Agent

HE Others

| 2%/ =15 Vice President/Director

Hal

RBJHRG Staff

T#2Yf / $ T Engineer/Technician
1% 11T Designer

B EEE Freelancer

1R{A Media

B / B / 831l / 4 Students
& Association

HBFE & Officer

Over 70% of the visitors can determine the purchasing plan.

[ I
I 1S 0306

 IBENEN

I O 330

I (.81 21.81%
I 5059

45.53%

I 4.85%

25.46%

I 4.76%
I 1 .50%
I 3.97%

2 53%
W 0.74%
1 0.26% . : .
m REDecider mE5Participant
1 0.24% o
m ~&5None #EiXAdvisor
| 0.07%

| 0.03%
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IR R

Local Visitors Interested Products

ZEAEIBITADecorative Lighting I 052 %
ZK/EfREAResidential Lighting I — 17.4 7%
il BBEHCommercial Lighting 1/ .07%
F4hEBBOuUtdoor Lighting . 12 .71%
LEDERBHS#2RLED Products & Solutions  IEEE—— 12 .01%

HEEERESmartHome N 3.45%

HEOthers M 2.91%
L F)TASpecial Lighting m 1.97%
BERR/TIntelligent Streetlight ml 1.47%
R E RN T RMachines & Processing ml 1.29%
FofFeAfFAccessories & Parts M 1.14%
M¥Material B 0.72%
FCERRSS Services B 0.57%

BEMmmHome Furnishing 1 0.46%

THTools 10.12%

N Testing Devices | 0.12%
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IRABARSHWERY

Purpose of Visit for Local Visitors

FHIMER . #1785 Looking for New Suppliers and New Products | R 51612
RIOHTF . FHZA Experience New Products and Technologies [ N /.34
BX R R R /4857 Contact Existing Customers | 30.57%
1752, #ITIRLEM Source Purchasing I 0. 74 %
EEREH™M/1T /MRS R Collect the Latest Industry Information | R ) 5.04%
T REEITFIE R Know their Competitors [ NG 13.65%
58MERR, FKEVEEN Seeking Partners  [IIININIGEGEGEGEGN 135.33%
TEARFRS R ATEEM Evaluate the Possibility of Participating in the Next Exhibition | N R 14.34%

BINEESMISIERIES Attend Conference | 12.66%
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IRAT X AE BT

Local Visitors Satisfaction

QTR A BT 1B = Q7% I ARIE B R EN OT%IMAR =HZF AR /[BIEESN
RTHE THEITES HHEITES
97% visitors are satisfied 97% visitors will visit 97% visitors will recommend

with the fair the fair again the fair to other people
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IRV 2R

Overseas Visitors Profile

TapHERskELKRI40MNERMBK, BIMRE3,026 A, IT50%MMATETF “—#H—8" SEERNHEX, 8186 ERMHKX,
t20235 52 K31.03%, ERRHKKEELROFEZ S, ERREURE. HE. SREL. #FH. 5. FES.

The main venue attracted 3.026 visitors from 140 countries and Nearly 50% of overseas visitors come from countries and regions that

regions. The number of visitors increased 31.03% comparing to have signed the “the Belt and Road” cooperation document with China,

2023 spring edition. a total of 86 countries and regions, mainly from Vietnam, South Korea,

Malaysia, Russia, Mongolia, Thailand etc.

- At North M South KEM
i 119 i .909 ia, 1.179
Africa,5.42% America, 4.11% Amerlca,290/o/_0cean|a, Yo
M

Europe,11.59%

\ NI
Asia,74.81% B “—H—B" ERKMIKX The Belt and Road Countries and Regions
m HEZR MK Other Countries and Regions
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IR FEHE 2 A 209 E RN

Top 20 Countries and Regions of Overseas Visitors

25.00%
20.00%

15.00%

10.00% PAERAZ

12.94%
5.00%
519% 4.81% 3.880
0.00% B89 322% 2.99% 2.52% 196% 1.82% 182% 1.64%  1.50% 1450  L36% L3l 30t
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IRV IR AL SS 14 R

Overseas Visitors Business Nature

#HOR/#ORESImport/Import Agent

27.92%

A

& B/ EE/Z B Wholesaler/Retail/Agency/Distributor

20.60%

#liE®Manufacturer 16.41%
H O/ AR Export/Export Agent I 7.08%
R/ EFF W EBuyers/Group Buyers I G.03%
TR /ITAETFLighting Megastore I 4.83%
HEOthers I 4.59%
JRI EEFSRetailers I 3.46%
E#F= /A& B Real State/Constributor I 2.41%
BRI AT/ E A E]Design/Soft Décor Company I 2.09%
BFESE-commerce M 1.77%
B RFRMERJProcurement Authority Il 0.80%
T &RIB AP Industry End-user B 0.56%
Bt/ @ Parts Suppliers W 0.56%
Tk ths /iR {&Association Media 1 0.24%
IR A F R E N Franchisee/Franchisor | 0.16%

KN /43P A B Testing/Maintenance Company | 0.16%

BT/ EENMHousing/Property Management | 0.08%
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RGP TR BRI E L

Certificates Required by Overseas Visitors

IRGPUAREASS A

Overseas Visitors Profile Analysis

I I RINRARE KRB R FIEH#HTTOM, FILLT EEIFCC/ULIMER R
BT ERIAE, ERZCE/ROHSIAIE,
Most of the buyers required FCC/UL, following with the CE/ROHS.

BE X IRINRARFAER S #HIT oM, AT RERINE I RENERE,
HE85%EE WRIEEM R

Over 85% of the visitors are key personnel of the company.

EEK/EFERTE/ERIEER/SH President/CEO/CO0
FMg4ZI2 Purchasing Manager

B2 /2% Vice President/Director

I 34.07%
I 18.12%
I 10.23%

ShE2E /2418 Assistant President/General manager I 9.39%

FHELIE Sales Manager

17432 Marketing Manager

HE Others

T2 / $ I Engineer/Technician
1%t Designer

XEMA Purchasing Agent

AFIER G Staff

B AR E Freelancer

84K Media

h Association

TR / BeAR / 3l / 4 Students
HBRIE & Officer

I 0.77%
I 4.66%

N 3.69%

Il .69%

Il 2.39%

B 1.69%

B 1.48%

1 0.54%

1 0.33%

I 0.21%

mBIS
TUV
QCO

mCCC
ETL

mFCC/UL mCE/ROHS m Others

SAA
IC/CSA

mGS
cQc

mKC
PSE

I 0.18%
0.03%
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IRIPIRAR R mn

Overseas Visitors Interested Products

LEDAREBSH2ALED Products & Solutions I 04 . 75%
ZERZEIMITEDecorative Lighting I ) | 429
i ERBECommercial Lighting e, 1 /.33
K EFRPAResidential Lighting I 1/ .17%
FANEREFOuUtdoor Lighting I 7.7 5%
HEOthers N 3.83%
BEERESmart Home I 2.67%
AofF2E {4 Accessories & Parts I 2.08%
FiERRS Services MM 1.50%
BEEfsmHome Furnishing I 1.50%
BHER)TIntelligent Streetlight ml 1.42%
EFRERIN T RMachines & Processing 1l 1.33%
M¥Material =l 1.17%
L AJTHSpecial Lighting M 1.08%
M & Testing Devices 1 0.33%

THTools 10.17%
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RGP AT BT

Overseas Visitors Satisfaction

7% AT A B T1ES Q7% ARG B X E OTWHIMAR=HFRI R /BIEES W
RTHE DEITES TEITES
97% visitors are satisfied 97% visitors will visit 97% visitors will recommend

with the fair the fair again the fair to other people
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WA & 5% Voice of Visitors

IR R 35

Voice of Domestic Visitors

General Manager - Mr. Li

HRFEERITESR, —BATH5ESR, —NE28TRTIRE
E#%, AtELERERS LSRNk BlE. WER
FmmipNIEEe, R EEEREN KMaENE1E, e
[T REIWERERSHEAE,

| am coming to the Guzhen Lighting Fair to replenish inventory, gain
insights into the industry's development trends, and also hope to
meet with relevant products and manufacturers at the fair. The
current market prices for products are transparent. | am open to
establishing cooperation with suitable manufacturers at the fair to

foster mutual support and shared growth among manufacturers.

IAERITAREFLEEE RER

Guangxi Deliang Lighting Delivery Center

&R C T ST sk

Linyi Lafei Lighting
General Manager - Mr. Huang

WRSBMERITEREAT 7T @ RO~ mEHRIERNT
WAZRBWEIE, FNIFKREENMEEmiT, UEBEFHAR
F2HEE. BRIEREFLHZTUWREE, ST mE REE®E
UER[ERERXE.

The purpose of participating in the Guzhen Lighting Fair is to
understand the latest product updates from industry brand
manufacturers and the trends announced within the sector, and to
identify suitable brands or product additions that will enable us to
better serve our distributors. The fair is primarily attended by
professional buyers, with each brand manufacturer pulling out all
the stops to showcase their distinctive strengths and attract greater

attention.
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IR R 35

Voice of Domestic Visitors

IS AEFATIHESE M=
Linyi Jinbaili Lighting
General Manager - Mr. Zhao

TREREING, BREMBABRLLUESZ, ASEA. LHERE
BIEMICIEMEBRMARBESR L, AESEFNEALGREUBRIRE
BEEXFmNE, NESNPEERS, FESXEBHHMIT, [
B B AT IE BT o

At the fair, | feel that there are more attendees than before, and the
popularity has increased. Our company mainly focus on commercial

lighting and engineering fixed products this year. We have high

expectations for GILF and always returning with full load.

BRAALEXENZ SEE BWIFE

Shanxi Xi'an Meidu Guangyi
General Manager - Mr. He

NFE—REITEREIZM, TBRR T TLRARERSD BM&H
7S, AR=EHEAMIGR, AXESRANSAKRFTRN~m,
THE—ENRB~5H, WEESNLKREFER. ERIITKE
TRAMBH X, B IRIAESEAEHITE,

| participate in almost every GILF, mainly to understand the latest
development direction and trends. | can also discover some unique
products, which are helpful for my own business. We already find

some interested manufacturers and will continue to communicate with

them.
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Voice of Overseas Visitors

: ‘ Eﬂmﬁ

Mr. Heshem from Egypt

HRRER

| come to Guzhen Lighting Fair for many times.
It's excited to see GILF keeps on developing.
It's a very good chance to see new product,
learn new trends and make new friends here.

I'm very glad to join Guzhen Lighting Fair.

HRIRZBREHRITESR, REHEFIGETE
TR RN, ENTER L, HAUERH
m, 1AENTEE, HESXHAR. HRRZEX
X E,

Mr. Danny from India
ENE LR

It's my first time to visit Guzhen Lighting Fair. It
is a good place to find new type of lighting. |
already found many new products and
interested suppliers. We will continue to visit

Guzhen Lighting Fair in the future.

EXERE K GRTER, EXE, KETH
BFr ERRTIR G, HEREIRE T RSB
MmUARBESEN R ZEFMMBSIBRENKS
MBS,

PR () 1
Mr. Arman from Iran

REAER

| come to Guzhen Lighting Fair every year for
my lighting business. It's nice to see so many
new goods and have new experience here. |
get many new choices of the products that

I'm looking for.

HEFHRIROBITEZRES. RAOEE
XEBRIXAZHTm, SRIRKEEEHE
¥, ENTE EREHRI T HFEHFTEN"m,

EEFE,
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05 Z=E/E %947 Exhibitors Profile

FEEREERHILRT #1928 b, HHEERNSEEWA3SIR, HE2#138.69%; BE/MEHER4A88%, Htb2#52.59%,
LUTIRERBAER R MRV RLL. ST ). R BLUMAZ N E,

928 companies gathered at the main venue. There are 359 exhibitors from Guzhen Town, accounting for 38.69% of the total; excluding Guzhen

Town, there are 488 exhibitors from Guangdong Province, accounting for 52.59% of the total, mainly from Zhongshan, Jiangmen, Shenzhen,
Foshan and Dongguan.
HAthX35 Others

4.06%
HfbX13 Others

13.62%

HthX15 Others

24.25% 38.69% 35.00%

28.34%

W 5358 Guzhen Town

mlm (BREETE) Zhongshan City (exclude Guzhen)

B AEA BRPWTH) Guangdong Province (exclude Zhongshan)
m FEAFE (BRI%&42) ChinaMainland (exclude Guangdong)

FiLli/ Zhongshan ["&RE (FRPWLT) Guangdong (exclude Zhongshan) AREAPRE (BRI7AR%) Mainland (excluede Guangdong)



05 Z=EBE 21 Exhibitors Profile

FEUS

Main Business

rERZZEBZEZLUTMRAF RSB NEFTESHNENE. SREBPAZZTHEZENEL, FTEWSRET ZMEXTME,

The exhibitors this year are mainly lighting product manufacturers and accessories manufacturing suppliers. There are

many diversified companies among the exhibitors, and their main businesses cover many related fields.

T |
et Rzs Accessories Manufacturing Suppliers ||| G 305/ P
i. A

.

4% & BIER Production Equipment Manufacturers - 7.52% r .
| R

L2547 /RIER Distributor/Agent - 6.13%
HHOR S Import and Export Traders - 5.43%
HAth Others - 5.01%

1B Cross-border e-commerce . 2.23%
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I EAMERHIRES

Target Market & Possessed Certificate

TERZURHEAES, BERET6%HNESREVAETERMHHERNSKTI. ErmINERE, K&8o el BT REE Y
’iE. AREENENEFXBEERHZIAL, LURHRRREMKA TR E,

Exhibitors in this edition mainly focus on domestic markets. But 76% of these exhibitors have export sales capabilities. In terms of product

certification, most exhibitors prefer certification for markets such as Europe, America, Southeast Asia, and India.

KR EACE/ROHS | 25.07%
ArallSoutheast Asia I 7.4 1%
EnEBIS I 12.81%
ZEFCC/UL/ETL I 2.31%
P HRussia GG 10.58%
Fa3South America [ ©.75%
FEMAfrica  IEEGEGEGEE ©.19%
BEGS/TUV I .00
RAFISAA - I - 32%
FHEKC I /32%

m FE™1% Domestic Market
mEAIC/CSA I /.18% 8417 Overseas Market

HZPSE I 3.06% W BRSMTIZFRE Both
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REREE

Exhibitors Satisfaction

SAHEE Satisfaction

WLAX & Visitor Quality

83%

MRAR R Visitor Flow

41 Business

Opportunities

TN EH=mAAR/EEHEEFLETIES 98U EERNES I TREEITIES
97% of the exhibitors will recommend 98% of exhibitors will choose to

Guzhen Lighting Fair to others attend the next Guzhen Lighting Fair
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Voice of Exhibitors

PlhRFERBEFERAR

Zhongshan Hongxinsheng Electronics Co., Ltd.

Sales Manager - Mr. Xie

BABSINERITERBI0ET . TEEEE %mﬁrﬁMH%ﬂﬁﬁé
Z—, RBREEPHINABFLELRE, T KEFEHE, 2IXASF,
ML T TEZBRIEMREREX, WNHHINEEERES,

5

Our company has been participating in Guzhen Lighting Fair for 10 years. GILF is
one of the most influential lighting exhibitions in China, and it can help us develop
our customer base. After so many years, we notice that the exhibition size is

much bigger and there’re more overseas customers than before.

I AREKKRIMBATERRAR
HELE KiE

Sales Manager - Mr. Zhang

@:xui:
N

-

KEERAUKREMNMIXEESERSFTFRLRITER. HMTBIRABSHAZE
MEBRT, BRERNTRAMNZFTLAETRNE, TESNZNARER
KEA, HMNV~mAEmthBERAN, AR LERXTIFEHINE .

Every year, buyers from home and abroad gather at Guzhen Lighting Fair. We
want to enhance our own visibility, and we also hope to contribute to the local
economic development. The foot traffic at the fair is increasing, and our products

are constantly updated. We also meet many new customers at the exhibition.

Guangdong Liangiu Landscape Lighting Project Co., LTD.
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Voice of Exhibitors
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Shenzhen Qicaixin Lighting Co.,Ltd.

TTAeERH (hl) BRAF
2 KAE

Zhongshan Qili Photoelectric Technology Co. Ltd.

Manager - Mr. Zhang Export Sales - Ms. Chen

KEREETER, —BATHBESZER, —EFE2RES LENIIH BAIEFEZMITER, TBENTEFREERNTG, Uk#E—FHHEES
Pan. XEFER, HMNBIDBIESNRIERRZHYT X, SHTENEEZHM M. RENESNEZEFRELLUTHBERRA. B, RSMITES
SFF R EREIR, TR SRITESED T, AR b A~ mRERABER TRARER.

We exhibit on Guzhen Lighting Fair in order to attract more customers and We choose to participate in Guzhen Lighting Fair is mainly to firmly grasp the
promote our new products. Over these years, we have seen the exhibition hall domestic market and further explore overseas markets. The quality of
area of GILF gradually expand, while the promotion and support in various customers from GILF has significantly improved. At the same time,
aspects have also become stronger. Wishing GILF continued success. participating in GILF is also helpful for promoting our brand and improving

product quality.



W

th
WZTs Emates

/N LIGHTING FAIR

30/EKHETD

30th Celebration Event

PART




07 30/mKHETH 30th Celebration Event

Bt , MR -—EERERS(ERFSHES
A Tribute to Time, the Splendor of GILF- The 30th Guzhen Lighting Fair
Appreciation Banquet for Outstanding Exhibitors and Partners

NEWHESHRJEREFET. XEAKNZSEREMGEAH], BRLEET
MERBRABTDEDH “BIHALEE, TEER——F0ELIRITEEURBREE
INHEZFRIER” TE38 198 ERHEED

B#TY "SHHERA . "SHNARRT . "SUERRRT . =SS
KA RN, FBEN. KR, PERBRAFZIAE 2 THREHNRE,

Thanks to the exhibitors and partners who have worked hand in hand and grown
together with the GILF in previous years, the Appreciation Banquet hosted by Guzhen
Lighting Expo Co., Ltd. was successfully held on the evening of March 19th.

The Appreciation Banquet held the award ceremony for "Outstanding Platinum
Exhibitor", "Outstanding Diamond Exhibitor", "Outstanding Star Exhibitor", and
"Outstanding Partner", and invited artists such as lion dance, martial arts, and Chinese

musical instruments to perform.
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The Mark of a Gorgeous Chapter

16:&30/ERHE, SEITESMRETER. XUERNRATHRTEIIRA—H. g "HERERE" |
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F, REASIATHER

Coinciding with the 30th anniversary, the Guzhen Lighting Fair has taken on an entirely new look in terms of fair

image, cultural experience and visual effects. New photo-worthy spots such as the “30t" Commemorative Wall”,

“GILF's Glorious History Wall”, and “Loong Shape Lamp” were added, and many visitors took photos there.

GILF customized the "30th Commemorative Stamp Collection Book", "30th Commemorative Mascot Feifei", "30th

Badge", etc., which were sought after by the visitor. LLRhRE Y €% SRR E
el 30th Badge

Mascot Feifei

ernational
LIG NG FAIR

LEMEwEmpm

—TE EmE IS — S0RESHEUE T

GILF's Glorious History Wall Commemorative Stamp Collection Book

BREET R

30th Commemorative Wall Loong Shape Lamp
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Connexion - Shenzhen Roadshow Event e |
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fRItbZSh, ARBEE R ERSE, SIRYIERESE, it "PUAHE”
REURII R =X B Z BB A&,

The first GILF roadshow event has been unveiled at the Connexion - Shenzhen from
December 14th to 16th, 2023.

It not only showcases the glorious history of the GILF and the high-quality original lighting
products of Denggle EZBuy, but also demonstrates the origin exhibition model and
exhibition network integration business model concept to provide one-stop online and
offline procurement platform services for buyers in the Greater Bay Area and even at

home and abroad.

In addition, this roadshow leads enterprises from the origin to go out of Guzhen Town and
promotes "Zhongshan Power" to obtain more business opportunities in Shenzhen and

other regions.
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Special Series of Reports on the 30th GILF fRIFH0 -
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30t GILF has collaborated with Zhongshan TV, Zhongshan ERIHELARRAAREE TARARIT: SEGNM.
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Radio and Guzhen Lighting Media to create a series of

exclusive interviews, short videos and in-depth articles. RN E AT LR R R T DRI
. : : : . ERMMANME.
Interview people from different industries to understand their
' I LIGHTIN 4‘31)1&'/9'{1‘!1'|"'1|I: »E{_JSB()()%{%‘!!!E.’R
views and expectations on the development of the industry I - A

and GILF. And combined with radio channels, the brand effect
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of the exhibition was widely publicized. BT 2221 7
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Special video series of the 30th GILF

FETEIERVEEERTIERR. BRHERIVR. T ATRIGRGE, 3HO0BRET SRR RN, HPEEUSRERERKREIFRITERS
BB RATIEREIEAERIR; W Sl AX, BRERRER™UZN; U “HE” A, ik ‘M) RPNHEIEs%.

The 30th GILF was in line with the development of Guzhen Town and industry, the history and current situation of the exhibition, interviews and
blessings from industry professionals, and a number of well-produced videos were shot. These include Mr. Ruan Zhili, the mayor of Guzhen Town,
detailing the industrial charm of Guzhen and the glorious history and current situation of GILF; With the theme of “Time Travel”, it takes us back in time

to see how exhibitions and the industry have changed in the past 25 years; with “blessings” as the center, it tells the story of the GILF in “their” eyes, etc.
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“=+k iNEITER” F30EPE - HEEFRTIFE R SRRELE

“Shining Lighting Capital” 30th Guzhen Lighting Fair Fireworks Show

3A18H%EE, © ‘=M MIENTE F30EFE- SEEMFRIMESSRATIE TIHRESEMREET, EREIFRME ok, REEIIEA.
e mEFRERE LE, TRTRHSRESR. BESILATIRE. 19005 IE N 12208 FLEHEEN, TEHBRN EESM T AT
K BEERNBRERS, RAMNBREFLULENNZERR.

On the night of March 18, wonderful cultural and artistic activities were held in the Guzhen Ecological Wetland Park, including fireworks show,

and national intangible cultural heritage items - Liufang Yunlong Dance, Lingnan Lion Dance, Lotus Loong, and Ribbon Loong. The 8,400 sets of

fireworks, 1,900 special fireworks, and 1,220 high-altitude fireworks bloomed in the sky, creating spectacular scenes.
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Opening Ceremony
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There were many highlights at the Opening Ceremony:

1. Ms. Liu Shengping, Executive Director of China Association of Lighting Industry,
Mr. Ouyang Jinquan, Vice Mayor of Zhongshan Municipal People's Government,
Mr. Xue Zhiguo, Secretary of the Party Committee of Guzhen Town and VIP

Overseas Buyer Representative delivered speeches respectively.
2. Industry Platform Showcase.

3. Signing of “Guzhen Town Billion Enterprise Settlement Plan Investment Project”,
“Guzhen Town Billion Enterprise Settlement Plan Incorporated Intention Project
(Second batch)’, and “Guzhen Town Modern Service Industry Intention

Project”.

4. Launching Ceremony.

Ui Mw'il T mu' Il W‘ Il |
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Supply Chain Innovation Forum for High-Quality Development of the Lighting Industry

3H18HTF, HPRERPABRSENSIENR P sEelIFBERATISRELRERI: THEREH, SHEREZEA. BISEKARR. PERABR NS
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On the afternoon of March 18, the "Supply Chain Innovation Forum for High-Quality Development of the Lighting Industry" hosted by China Association of Lighting

Industry was held in Guzhen Town. At the forum, they jointly discussed how to promote high-quality development of the industry through innovative design of the

lighting industry chain.
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Health Intelligent Lighting Forum

319 LF, HREBIBERKXERE. I RERPFEZHER. [ RrmRERERRMRRGWE. [ Aol mERRMRRFEL . T AeFLUmhRE
TERBERNME XSRS “RESMRIRA" B, BERERRA. 2x0E~ R, PN AmREFER, HERRAETALRRINI,

]

On the morning of March 19, the forum centered on "Healthy Intelligent Lighting", focusing on topics such as classroom lighting, full-spectrum products, product

evaluation and labeling, and jointly exploring the impact of light on human health.
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2024 E AT 3.0 R R EZE XS ITIPIRIFHBE A LR S

2024 China Lighting Industry 3.0 Development Strategy and Greater Bay Area Lighting Innovation Technology Conference

3R19BTF, HEERERIBIZ/BERME]. BB CLBA/SEEEFX. BEBSET RAATRSKERELD., AZFSFHRFEESRRG. FEERERES
BEfRE. SIREREICEOEREB. PREME MENER~mSHAEEESEIE/OpenHarmony RAZREEZRKIKE. EARBRAAESRE R/HNET
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On the afternoon of March 19, the cutting-edge results of "product intelligence", "industrial digitalization" and "trade innovation" were shared at the forum,
aiming to promote technological innovation and industrial collaboration in the Greater Bay Area, and strengthen the cooperation between Shenzhen and

Zhongshan. Exchanges and cooperation in the lighting field to promote the common development of regional economy.
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BAAEL, HE “BFRE"

“EZTalk” Livestreaming Forum, Sharing "Digital Fair"
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. %7 — The hit program, “EZTalk” livestreaming forum focused on the

topics of “International Trade Layout”, “Natural Spectrum” and

#3 1Tt
amTRRER! | ot ORI “Lighting Health”. It adopted the Metaverse virtual exhibition hall

* 26 =51

ERL
P for live broadcast for the first time to showcase the latest

industry achievements.
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Virtual Exhibition Tour
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The 30th GILF created three virtual exhibition tours for online
audiences. Audiences followed the host to visit the booths of high-

quality companies and learned about the companies' characteristic

products and technological innovations. At the same time, the host
also answered the audience's questions online so that the audience

could have a deeper understanding of the exhibition.
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Onsite Services

- 217Kk 55 Venue Services - #r¥5= Prayer Room
REBHEFRL. FEA. IR WK FHRSB. TE5E. RS ERRS ARFRAEER, AETATHENNRANRR, *RE=

NEFENNZTXUNEE,

It provides one-stop services such as Medical Center, Translation, Drinking Water, Mobile _
Set up a prayer room to meet the needs of audiences of

Phone Charging, Luggage Storage, and Express Delivery.
5INg, -Ugsas 8 P y different religious beliefs, reflecting the inclusiveness and

- TP AR = RUPR A T Lighting Intellectual Property respect for multiculturalism.
SIANFRWUATATIRAR = AER P OMGA R, TREFRIRFE=ARITRENARS -

Introduce the Zhongshan Lighting Intellectual Property Rights Protection Center to work on-

site and provide fast intellectual property protection services.
- BYXBR55 Food and Beverages
BRXEHEALR, SBRKEISEEREABRNEINTE, AUKRREERFRHEARBHNEIRRS,

The layout of the catering area has been upgraded, one of the area set up in more open

outdoor spaces, the fair providing rest areas and catering services for visitors and exhibitors.

SRABAFE AL 22 4 R IR TRSE

- %7 (REEMZ{EKREE Nobody But “Fei"Fan Club
BEREZIGSMEHER, WA ifila, IRaWEE30ELETIES XL ™M,

The club has set up multiple interactive activities, where visitors can exchange gifts and m

AT R

purchase commemorative products from the 30th edition of the GILF. = —
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Travel Information
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Providing free parking lots, free shuttle buses, information on hotels around the main venue,
cultural and entertainment activities, and other exhibition information.

- Free Shuttle Bus

Shuttle bus service between Guangzhou Baiyun Airport, Zhuhai Airport, Zhongshan Port,

Guzhen / Xiaolan Railway Station, sub-venues and main venue. Visitors can enjoy this service with
e-Badge.

- Free Parking

""ﬂ’ 4 — = Re-established free parking lots to provide more convenient temporary parking spaces for

&g:;.t!ﬁ:l

visitors traveling by car.

R -2
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Digital Services
e “HEITER MERF

ESPBREAT “RADIE. TiRME" , AR ERIMEFRIITMES, REDIE, HMLDING
HABSEl, BPRILAENMERA, BIR—ERIEZML. BRRR. SMWLEAEFRZAN.
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75,610,588 28,199,985 10,000+
£ il

i FEEBEAR FERME SR
Annual Page View Annual Visits Annual Inquiries

- Optimize Guzhen Lighting Fair Mini Program
. . . . . . . . @ www.denggle.com RECEE

The main venue will continue to implement "Early Registration and Remote Registration", and all
HENTIESB2BRS NI, ZAREHELARSFA

visitors can log in to the mini program for free pre-registration, reducing onsite queuing time. Users
can easily access exhibition information such as exhibition overview, exhibitor list, conference

schedule, etc.

- Upgrade Denggle EZBuy Mini Program

. . . s . THREEEE
Users can easily access a large amount of information about exhibitors here, and use the function to -

quickly obtain the contact phone numbers of exhibitors. Launch Denggle EZBuy Mini Program to

provide design sensitive lighting products and buy cultural and creative products from the Guzhen

Lighting Fair online.
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Denggle.com & Denggle EZBuy

FERZRIZEREHE MWE, SPRAEETHLESEESRAAR LRI TEMGETIEREIAXE!
o, EiY, #EHTRFEAEOHNLSm——30BL SRR MMI0ELSMEFY § ¥QF, I7EA-PLL

RAISEHESE,

Denggle.com has set up a Denggle.com Physical Experience Store in A-P11 to display a variety of high-quality
original design lamps from Denggle EZBuy self-operated stores and Cultural and Creative Product of GILF. At the
same time, two unique souvenirs were launched - "30th Commemorative Stamp Collection Book” and "30th

Commemorative Mascot Feifei", both of which were unveiled and sold at booth A-P11.

No Distance More Products
www.denggle.com
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11 #4545 1F Cooperation with Media

ERSEWIRE, KRFFELSORMEI0RELIFITESHITL L UIRE

150+ domestic and overseas medias help to promote the 30th Guzhen Lighting Fair
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XINHUA Xinhua News

China's lighting capital
_,;,_.,._.,_; sees robust export with
oreen, smart development
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InformateF] £EES2£FZERB2BES. FAREREFIAEER, EFREHARTL. EUmZMtXK#ETES. WERENRR, FHEHEVHFER
MANE, ERZT, #MAIMBEUWNARES, MNTEEEFIRE, Informa EBUESR S LT, 25041005580 ( FTSE100 ) Mimz—, &
#83311,0002 R TR E30ZMNERMHX,

Informa is a leading international events, intelligence and scholarly research group. Our purpose is to champion the specialist. Through hundreds of
powerful brands Informa work with businesses and professionals in specialist markets, providing the connections, intelligence and opportunities that
help customers grow, do business, make breakthroughs and take better informed decisions. Informa is listed on London Stock Exchange and a member

of FTSE 100, with over 11,000 colleagues working in more than 30 countries.

Informa Markets EfEREITEUAME LT, RERS. IFNELETE, WEGES502 N EMB2BENMEM, HE2 M, B8EEr. RESHIZ,
Bhtigne, BRKEM, NERMM, BE. Bm5TH, UKBRSERF. BIFDENESRE, RUTWHEENHITHERAL R, N2KEFNE
EHREES S, ARRMARR SN S, FASKSENSEENT, Informa Markets AZMEENRZITIWENERESN I, BENE , REZEIHLEER
_%ijo

Informa Markets creates platforms for industries and specialist markets to trade, innovate and grow. Our portfolio is comprised of more than 550
international B2B events and brands in different markets. We provide customers and partners around the globe with opportunities to engage,
experience and do business through face-to-face exhibitions, specialist digital content and actionable data solutions. As the world’s leading exhibitions

organizer, we bring a diverse range of specialist markets to life, unlocking opportunities and helping them to thrive 365 days of the year.



12 <FFHA] AboutUs

LBEEEIFREERAT REBRERECHNAERER PUSEITEERERAT 2R LD HERARBGH LSHEERERRKER
(Informa PLC., k& ANZEENNM, REE100LHLQH) RABRGHENGERY, BHERAESNSENEESFIES. | AEcRER
5 bBtERERBE B R AR T1998FE LBIE U NER G H ek, HEEM LR, RREPFUTARBA. PERABESNDS. GHREARK
INEEREAR,RENREN—HERINER I, REYIDES26 RRANEZHFT, RESHFFERREER, AHEREIUHSUFESAER “RE-
FUK, BIE ELT—HNUEZE, 2F10ZTERISBESERE DHEERTIRENR” , EREDERITIRERE. RIEMAKREERSE. K&
216295 F 5K, NREEHKBIII4LFRBALENET ZERA DHEATEASEY, U—FRE. BERKDNDERI, AINMERES, BETIHR
Six; 4% EFEBR32MRENB2BIIERLL, 7T1B2PREEMIE BRerlviE, FTEB150H8FARNERTITRNS. ERETIB2BRZMuL “kTiH

INERF, 1FXAPPF=G4H R, 7" UhcREBTE “BETmRE , MUATLSER. IXEE— 8K
Shanghai Sinoexpo Informa Markets International Exhibition Co. Ltd. BRI Sy FRLLSPR. CRXR, MTRRACOINZMEINEN, FE

% LA THEERI

(IM Sinoexpo) is a leading event company in China, the joint venture

founded in 1998 by Informa PLC and Shanghai Sinoexpo International 1] ) o
Guzhen Lighting Expo Co., Ltd. is a joint venture by Zhongshan Guzhen People's

Exhibition Co., Ltd. Headquartered in London, Informa PLC is the o , o
Government and Shanghai Sinoexpo Informa Markets International Exhibition Co.

world’s top trade show organizer listed on FTSE 100. . _ ) o _ o
Ltd. It undertakes the UFI-certified China (Guzhen) International Lighting Fair. Joining

hands with Guzhen’s other eight Lighting megastores, it creates an international

The total rented area of 70+ exhibitions by IM Sinoexpo reached _ - - . )
event with exhibition area of over 1.5 million square meters. The fair is held twice a

1,629,000 sg.m. in 2023, creating multiple trade opportunities for 1.14 o , . ,
year and covers the whole lighting industry chain. “Denggle.com” is the professional

million buyers worldwide. The online business includes 32 B2B _ \ _ . . . )
B2B trade website the fair build for exhibitors and buyers to provide a high-quality

platforms with PC & Mobile versions, 7 B2P sourcing mini-programs o " ) ] )
and efficient communication platform, which compile all the suppliers resources of

and 1 App. _ ' _
the fair and offer EZBUY services that enable buyers to source online.
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