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Reach Higher, Create Newer

2025%F3A18-21H, FER2EHBEITERE REFUTHHEBEITHEBESNBEROBERFE.

AERS “GHEIM BRRER” ATH, KEASZUK. milk. BfrE, CER3500+FRmhEE
Ak, BEBIOSHREHm. TR ——JEHLEINBRFEFRABAT WITAREY), TEERKE
EFREBLIS0AFA K. “1+8+N” HARITHERER.

AERBLRE, BARPBRITT. (FAZ LA T2 IVERRATE, MERBEITES LR TIRFHARSMN
FimmhR ik, 31T 2KEEHNZXESS5, BRUIAKEN T TEEEESWAHRREAFRIG|HT
(I, NEREITIRITIHSRERBEINEOSE .

From March 18th to 21st, 2025, the 32nd China (Guzhen) International Lighting Fair (GILF) was grandly
opened at the Guzhen Convention and Exhibition Center in Zhongshan City, Guangdong Province, China.

Under the theme "Guzhen Lights Up the World," this year's exhibition emphasized a professional, market-
driven, and international ethos. It showcased over 3,500 brands and 100,000+ innovative products. The
main venue partnered with 8 major lighting megastores to create a grand exhibition landscape spanning
1.5 million m?, organized under a "1+8+N" framework that highlighted the fair's impressive scale and global
reach.

As a premier exhibition and trade platform seamlessly integrating online and offline resources across the
entire lighting industry, the event attracted global buyers and industry leaders. It reinforced Guzhen's
leadership in lighting innovation and injected confidence and vitality into the high-quality growth of the
lighting sector.
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The Grand Event Recorded Over 220,000 visits \
1\\ |
500,000+SQM 2 3,500+ ”m | Al

m’iﬁ% / Scale FER / Exhibitors

2 0,000 EE[ 9 _— -
IRIAAX / Visits =17 / Venues - N
F&i5: KTELESINEERD

Main Venue: Guzhen Convention and Exhibition Center

58,000 + SQM
FRYSHEFH / Scale

1,040
Er / Exhibitors

107,307 @ 120
L IIMAR/ Visitors EzxSihX

Countries and Regions
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"1+8+N" Ushers in a New One-Stop Procurement Experience

FRGITEHEHERNERF OB S ERSAR I ITAEEZFIITE
it £ZT 7. EXBEESIRGAEITH RO TR 17,
DHEKRITEETFH. BE=EMRTRE. &—HFEEPRTE.
m—KELEDE R 17, MEBIS0FFEAKBEEIR. “1+8+N”
MARITEREE, ITE—hXRWER, BECRIRZITHUR
MER, ZW"—KITIE, DEER"NERHER,

The main venue, the Guzhen Convention and Exhibition Center, has collaborated
with eight lighting megastores within the town: Lihe Lighting Expo Center, Huayi
Plaza, Star Alliance Global Brand Lighting Center, Era Lighting Center, Guzhen

Chang'an Lighting Parts & Electronic City, Caosan International Lighting Parts City,
Guyi Ruifeng International Lighting Fittings City, and Guyi Qingfeng LED Lighting
Trading City. Together, they have created an industry-wide event with an
exhibition area of over 1.5 million square meters, distributed across a "1+8+N"
layout. This initiative has built a one-stop procurement platform that accurately

matches buyers' diverse purchasing needs, offering a new trade experience of

“One Trip, Full Selection Across the Region.
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I EFRmRBALR, ETERSRES
Upgraded Main Venue: Over 1,000 Exhibitors Across 8 Halls
ERPEEMS.8FFAAR, AZHN\KRRIELRT1L040XZREWVFAERS. BIME
RNEREEWELEEE61.9%, ENETRAEAEEEBAFENBARE . GKEmhE
IEATEXRAERERMANLIT, NamhiRRRIENSCIFHARINFTE, AMRTERMARE
5RHHIREE,

The main venue, the Guzhen Convention and Exhibition Center, covered a vast 58,000 square meters and
welcomed 1,040 exhibiting companies. Official data shows that 61.9% of exhibitors traveled from outside Guzhen,
underscoring the event's strong appeal as a national trading platform. The Comprehensive Brand Pavilion (Hall A)
featured fully customized booth designs, offering brands a platform to showcase their strength and innovative

achievements while providing visitors with a feast of visual and technological experiences.
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New Ceramic Lighting Zone: Blending Tradition with Modern Innovation

BRI 5T SRR 2 S IR EF08 ' ;
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The newly exhibited ceramic lamps have masterfully combined traditional
craftsmanship with contemporary design. Their refined ceramic texture has
enhanced the lighting effect, creating a striking artistic appeal. By integrating
ceramic artistry with advanced lighting technology, these lamps have delivered
premium quality and performance, enriching the exhibition with cultural and

technological innovation while fostering synergy between the ceramics and

lighting sectors.




02 | E&=r Featured Sectors

AR REMEE, 5|HIRRAR RS

Al-Powered Lighting: Innovatlon and Original Design Take Center Stage

ZRARREAEEITARG, 2ERIAEER
BRIV IR AR S I R F /. KRB ARG IRBAF
mSAloT (ATEREMEN) RARRERLES, B
SBRUFREZRAARA, NAPITEEMLR.
FRER. FNRAMREAAILTE,

Exhibitors broke through traditional limitations in functional
lighting, comprehensively  showcasing  technological
breakthroughs and scenario innovations in the smart lighting
sector. Numerous enterprises closely integrated their new
lighting products with AloT (Artificial Intelligence of Things)
technology, significantly enhancing light quality through

intelligent solutions to create superior, healthier, and more

eco-friendly lighting experiences for users.
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Cultural Tourism Shift Ignites Outdoor Lighting Demand

fBE “MER “REF K, PINRERERME. AERESL, EERII. SURK. SIRERITFFINTEAISK, iy
LTIV RS, SREABIZSFUHNANENESTNRIIR, REIMRMARER, KRZJEWVIRNMEIXNEG, REEFHL~mANRK
elF, ERSLREAT MENRE, R IMEBETUBF R =0

The rise of "micro-vacations" and "nighttime economy" has ushered in new opportunities for the outdoor lighting sector. At this year's exhibition, outdoor
lighting fixtures such as smart street lamps, landscape lighting, and creative decorative lights gained remarkable popularity, reflecting emerging industry trends.
Exhibitors created immersive scenarios through diversified lighting effects, attracting visitors to appreciate and experience their innovations. Many companies

embraced the cultural creativity trend, elevated their brand visibility through differentiated products and technological innovations, and emerged as new forces

in the outdoor lighting sector.
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New Energy Lighting: Pioneering Low-Carbon Economic Practices

W B SR, R ARRNEHS T, MRES
HRNRBARSG. EEEEIRE. BERNEERS
=&, ORI THESRIEELRERAN S,
EERATE. BEEBNESERE, BRIIRIITAR B
EHEE, TETEERAMENEAE . ”

Driven by the "Dual Carbon" strategy and breakthroughs in photovoltaic and
energy storage technologies, several exhibitors presented a range of products,
including solar lighting systems, portable energy storage devices, and smart power
regulation solutions. This demonstration revealed the vast potential of deep
integration between new energy and the lighting industry. Through their
comprehensive and distinctive product portfolios, the exhibitors attracted

numerous business inquiries, underscoring the significant potential within the

green lighting sector.
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Cross-Border E-Commerce + Industrial Belt: Dual Boost for Lighting Trade
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The "Cross-Border E-Commerce + Industrial Belt" series of events
invited major e-commerce platforms and service providers to
showcase and present on-site, establishing an efficient
communication platform for precise buyer-supplier matching and - :uzlgilfl,i;gnmﬁmmmam»n;n
supporting  businesses in  exploring new cross-border
opportunities. These activities facilitated enterprise networking
and resource integration, introduced high-quality buyer resources,
empowered businesses with targeted support, and helped

premium brands capture cross-border dividends—ultimately

driving the transformation and upgrading of the lighting industry

while boosting both trade volume and competitiveness.
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Local Visitors Profile Top 10 Regions of Domestic Visitors
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The domestic visitors to this exhibition were mainly from Guangdong

Province, and it also attracted a significant number of visitors from coastal 50.0%

cities in South China and East China.
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Local Visitors Business Nature

iR Manufacturer I 7,950
/B /2857 Wholesaler/Retail/Agency/Distributor I 2 1.66%
07/ O EBRSExport/Export Agent I, 9.78%

KN /£ AR Buyers/Group Buyers Il 3.36%
#HOE/#HORIER Import/Import Agent I 3.33%
HEOthers I 4.23%
JTREE7//TAEMLighting Megastore I 3.78%
¥ ESE-commerce I 3.69%
T SEERetailers  II_—_—_— 3.68%
BCfE R Parts Suppliers I 2.84%
it AT) /A #E AT Design/Soft Décor Company Ml 1.57%
=i /A& B i Real State/Constributor Wl 1.29%
HF /Ml BBV M Housing/Property Management M 0.72%
Tl ihe/if{&Association Media W 0.48%
INERR /AR A E RN E Franchisee/Franchisor W 0.47%
K3/ 4E3P A B Testing/Maintenance Company B 0.47%
T LiHA P Industry End-user B 0.40%

BT RIEERIProcurement Authority I 0.30%
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Local Visitors Profile Local Visitors Profile Analysis
SRS R, BRCLESNENE, & (8%MMaNE LSRN E, PIEMAFXBABETR, BI1l%HNUREESERTERSSIWEN.
Nearly 78% of the visitors are key personnel of the company. Over 71% of the visitors can make decisions about the purchasing
plan.

RIZRIR Purchasing Manager ) 698 %
44232 Sales Manager I 18.03%
EEK/EERTE/EREEE/SH President/CEO/COO0 s 12.18%
SREIEH/ZAEE Assistant President/General manager i 8.35%

7.19%

21.81%
Mi7£IE Marketing Manager i 7.01% ’

Bl S35/ 515 Vice President/Director  mmmmmmmmm 4.84%
FM R Purchasing Agent  mmmm 4.58%
ABJERG Staff o 4.49%
HE Others s 4.43%
T#2Vf / $ T Engineer/Technician mommmmmm 4.25%
1&11f Designer i 2.65%

BHEFE Freelancer ™ 1.02% B 25.46%

81K Media @ 0.47%
RIBR / Bt / $59I14 / 24 Students I 0.35% mAEDecider  mEBSParticipant TESNene Fhdvisor
& Association 1 0.19%

BB Officer 1 0.18%
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Local Visitors Interested Products

=M EDecorative Lighting N 2 1.80%
BoiB {4 Accessories&Patrs S, 13.61%

ZRIEHRAAResidential Lighting I 2 .69%
LEDRBRBS#KRLEDproducts&Solutions .. 11.56%
F4MEBAOutdoor Lighting I 1 1.08%
5V BBBHCommercial Lighting I 10.90%

L AITESpecial Lighting I S.43Y%
BaezxESmart Home I 3.57%
HfthOthers T 2.88%
FBE&)TIntelligent Streetlight Il 2.42%
EFERE RINT HARMachines&Processing il 1.36%

##¥IMaterial M 0.84%

FLERS Services 1l 0.72%

iR Home Furnishing Wl 0.67%
THTools 1 0.23%

WM& Testing Devices 1 0.19%
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Local Visitors Satisfaction

98.27% 98.41%

98.2T%HINLARN A B AT = 98.41%HIMMARNG B RET 98.07T%HIMARIEE IR /R
RTHE EESWIEES SWEHEITE=
98.27% visitors are satisfied 98.41% visitors will visit 98.07% visitors will recommend
with the fair the fair again the fair to other people

ATV E——
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Overseas Visitors Profile

T2HREIEINNRS,034 R, £25kE2K120MERMHK. P TT%HMAFRT “—#H—8 SEERMME, 588 M ERMIK,
20235 5 R K60.52%, ERRHKKEERHEY &, EERAUR. BE. SXEL. GFH. ®ES
The main venue attracted 5,034 visits from 120 countries and Nearly 77% of overseas visitors come from countries and regions that
regions. The number of visitors increased 60.52% comparing to have signed the “the Belt and Road” cooperation document with China,
2023 spring edition. a total of 88 countries and regions, mainly from Vietnam, South Korea,
0 Malaysia, Russia, Thailand etc.
1.53%

B 77%

“—i#—RR” EZRMHX The Belt and Road Countries and Regions
r HEZRKE#X Other Countries and Regions

m I Asia m KM Europe m 3EM Africa
b= North America © E3%&M South America  A3¥/M Oceania
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Top 20 Countries and Regions of Overseas Visitors

30.00% 26.86%
25.00%
20.00%
14.06%
15.00% 12.25%

10.00%

3.77% 3.30% 9
o ' ‘ ‘ OATIR220% 2.20% 173% 165% 1379 131% 133% 122% 090% 0.82% 079% 075% 071% 0.63%
0.00% A A A A | A | | - = = = a2 - - -
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Overseas Visitors Profile Analysis

DHMARIRSE BR, BINRUENESNENZE, B82%mMEINIRAERIRENR, XEAFHEEXR
MR T WIREHE, DA T RBZBANERSES, EHRTERSNIBRENEHIIHERE,

Over 82% of overseas visitors hold purchasing decision-making authority. This professional visitors with direct
procurement authority not only demonstrates the exhibition's strong global appeal, but also ensures highly efficient

business matchmaking on-site.

EEK/EFERTE/EEZEE/SH President/CEO/COO T 19.98%
fHELLIE Sales Manager I 18.74%
KM£2IE Purchasing Manager I 16.63% I
g2 &/ 245 Vice President/Director T 7.70%
=REI2E /B4R Assistant President/General manager - 5.70% ‘
M i7H4EIE Marketing Manager T 5.68%
HE Others S 4.90%
B AR Freelancer - 4.04%

T#2 / $ T Engineer/Technician T 2.96%
&1t Designer e 2.93%
R / Befst / EZ)II4E | 24 Students  2.37%
M5 Purchasing Agent  wmmm 2.06%
ATEAR Staff wwwm 2.04%
HAFE & Officer wwmm 1.81%
%2 Association = 1.26%
84K Media = 1.20%
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Overseas Visitors Interested Product
LEDERBAS A LED Products & Solutions I 13.77%

LEDRRPAS IR ABIRINREE R AKX ENERR, EREIHITE. ENEEITA Decorative Lighting I ©.138%
= = £0 ok s =] k3 537, 75| $32 K 557 A =E Rk

Most of the overseas buyers are interested in LED Solutions, F9MRER Outdoor Lighting I 38.12%

following with the Decorative Lighting, Residential Lighting, Outdoor 298652 Smart Home D 7 929%

Lighting and Smart Home.
ECEARSS Services NN 6.77%

BEan Home Furnishing I 6.52%
Hfth Others NN 6.30%

C

=19

13
VR

3

4

K /EHRFA Residential Lighting Il 6.13%
L FJTA Special Lamp IS 5.58%

EFIRERINTEA Machines & Processing I 5.17%
ZLERIT Intelligent Streetlight IIEG— 4.72%
FofF4R 1 Accessories & Parts I 3.81%
=%} Material GGG 3.68%

MR8 Testing Devices M 1.93%

THTools N 1.84%



03 | MARSHF Visitors Profile A‘

IRIMRAR EH R E AN

Overseas Visitors Satisfaction

97.80%

97.80%BINLARXY 7S g 4T 18
SRS
97.80% visitors are

satisfied with the fair

i . o]

94.85%
94.85%BI ARG B RS 97.05% MR =HEFRR/EE
HETES SMEERITES
94.85% visitors will visit 97.05% visitors will recommend
the fair again the fair to other people
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Mr.Chen from Shenzhen

BRIFREEZXERFAEITIE, EEIHEENEST RUBRLEFEXR.
BISMGEIES, RURIZRZNERMEENFE, RAEET

ExyME&HLﬁlL,\, Ro ERET, HRIMT —AERAETREHLNE

RNBIT RS G, XFEBFRARAESEHEEAFIEZIE,

Currently, | am focusing on the solar lighting sector and actively seeking
suitable manufacturers to establish partnerships. Through my participation
in the Guzhen Lighting Fair, | have observed that the exhibition offers a more
diverse range of products, along with extensive resources from related and
peripheral industries. During the fair, | identified a lighting fixture with a
lower cost than what is currently offered by my existing supplier. This
discovery is expected to optimize my cost structure and enhance profit

margins.

fl E/MvE

Ms.Liao from Zhongshan

HMNSMEREZVER, BERELRESNEBRAZH KNER, HHE
TESYHEIRA, BIX—FE, HRFURBKIBENGFUF. =X
BMELE AL REXREEHBIUR, JEAE’J?JM’HDJ\/ =T iETER.

We're here to meet more manufacturers and traders who are active in cross-
border commerce. The Guzhen Lighting Fair has been extremely helpful.
Through this platform, I've been able to quickly identify potential partners. My
three-day visit to the fair has been highly rewarding, with new insights gained
each day. The professionalism and resource-rich nature of the event far

exceeded my expectations.
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Mr.Wang from Shenzhen Ms.Yu from Zhongshan

OEERFZATBETHRIME. BFRZRK KNRE, XEERSI
REZRENRNERRR,

DEJESNETERERSTMN, NREBRARM. RULMXBILT
BrleELRE, SaIMNEEXTRHEENTPHEEXRIRY, maR
ZHi7IAE.

The uniqueness of Guzhen Town lies in its proximity to manufacturing origins.
The scale of the exhibition hall at the Guzhen Lighting Fair is quite With numerous source manufacturers concentrated here, it has become a prime
. ) . . destination for exhibitors seeking direct access to production hubs.
impressive, and the visitor turnout is equally remarkable. Zhongshan's

lighting industry is booming, and clients dealing in related products are
reporting strong sales performance. The products are well-regarded in

the market.
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Shihab from Bangladesh
ZIMHIEER

Lots of companies show their products
here. If you come, you'll find new
products and technologies, which will be

helpful for everyone.

EARZEWEREXERRMIINTMm,
FRLUNRIRRXE, siBE RI &~ 5
MR, ZNETAGBBIREEN,

Segura Son from Brazil
BAXXK

| can find so many suppliers and
factories here, and buy products to send
back to my country. For me, this is the

best place to find them.

XEERERSMHNBEMI, YEFKR,
AXEXMBELEERNRHELE.

Najeeb khan from Pakistan
EEHTEER

| can find a good factory that gives me
good prices, which is a good thing
because I'm satisfied with the quality.
That's why | choose this Guzhen Lighting
Fair.

WA R BA R GFNBNGE I, mAXK
WREREIBRBRTARA, FIUIERET
HEIER.
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FEE2EHILRTHiT1,040R b, HEERSEEWAIIOR, H25138.08%; HEIMEAREEOIIR, HtbEHK
51.63%, LUERBBITIREERMAIPL. ST] R BLARTERE,

1,040 companies gathered at the main venue. There are 396 exhibitors from Guzhen Town, accounting for 38.08% of the total; excluding Guzhen

Town, there are 537 exhibitors from Guangdong Province, accounting for 51.63% of the total, mainly from Zhongshan, Jiangmen, Shenzhen, Foshan

and Dongguan. H AR
Others
5.70% HAthX 5
Others
12.85% HAth iz

Others
22.44%

23.94% SEEE0

27.69%

m &% Guzhen Town

m Rl (BR5EE) Zhongshan City (exclude Guzhen)

B ITREW BRHPWLT) Guangdong Province (exclude Zhongshan)
REAME (BR7%&%) China Mainland (exclude Guangdong)

FiLli/ Zhongshan ["&RE (FRPWLT) Guangdong (exclude Zhongshan) AREAPRE (BRI7AR2) Mainland (excluede Guangdong)
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FEISE
Main Business
KEESSERETELURBETM™ b EEMicEsERrENE, #HORZBMBIRERNLGIRA, 8 HaikilZRBITmE RSN G

YA EBEE.
Most exhibitors were lighting manufacturers and suppliers, with a notable increase in import-export traders and cross-border e-commerce companies,

which aligned with the industry's shift toward global markets.

JTHHRERER M %3E RS Product Manufacturers — 61.81%
BRfE ISR B Accessories Manufacturers 4 29.80%

EFIREHIERE Production Equipment Manufacturers 8 8,500
42557 /CIERS Distributor/Agent ‘ 6.84%
Hfth Others ‘ 6.18%

15 #E Cross-border e-commerce ‘ 4.42%
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EANERTIER

Target Market & Possessed Certificate

rEE2E83%M2REVARERHIZEENE N, EERINESE, ABHEWERBTFRIHANKRE. AETRFPREEREFHHNINE, LUHE
NEHX BYFE KRR

83% of the exhibitors in this fair have the capability to sell in international markets. In terms of product certification, most exhibitors prefer certifications for

mainstream international markets such as the European Union, Southeast Asia, and the Middle East, in order to meet the demands and standards of different

regions.

BREECE/ROHS
Rl Southeast Asia
YPHFFATHIE SASO
ZEFCC/UL/ETL
&% HiRussia
JEMAfrica
ENEEBIS
BEGS/TUV
RAFITZSAA
FHEKC
PINZEAKIC/CSA

HZPSE

4529
e, 76.03%
e, 000.19%
e, 1 8.73%
.  18.19%
e,  17.93%
e, 117.80%
e,  11.42%

D 8.50%
D 8.50% » ET™ Domestic Market #8415 Overseas Market
. 0

13.02%

L 5.84% m BAYNEIHFES Both
D 5.58%
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Exhibitor Satisfaction

BEHEE

0,
Satisfaction 95.00%

AR Visitor

78.00%
Quality ’

WA E Visitor

83.00%
Flow

B Business

0
Chance 85.00%

6% EBN BT HFRE 5% B BREI

R HEITES
96% exhibitors are 95% exhibitors will visit

satisfied with the fair the fair again
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I"REWERARRAE HESE RAE
Tiger- Sales Manager of GUANGDONG HONGLICAI LIGHTING CO., LTD.

DERHNRATILNSE, XEEFR5IEERINES, FAAURKREEXERMREFNERHINI=RON S, KR
FEMBZRESEIMERT] , RENERENEFEEDNERIT @R IEHR.

Guzhen is a key reference point for the lighting industry, attracting international and domestic clients. It offers an ideal
platform to showcase our products. Meanwhile, visiting customers tour the factory alongside exhibitions, and their feedback

helps drive product improvements.

P ESSRARRARATE HELKRE @A
Kit- Sales Manager of ULMIX

HANTM0LTEFHESIMERITER. MRRESRE, RITNARERRR. 2EE, RIEMITFZERINER, XA
EERAT mENBE, ERAHEE T IME S

We've been attending the Guzhen Lighting Fair since 2017. Without it, our brand visibility would be low. After participating in
the exhibition, we connected with many domestic and foreign customers, which significantly boosted our brand visibility and

overseas sales performance.

I"RESRBFRBBRAE HELE Rocky

Rocky- Sales Manager of Guangdong HuaruiXin Electronic Technology Co., LTD

BRFEEENXTES, BNELTETREAIN, HEEBDINKSI TIHFZSHREER, EERA T RN 5RI,

| really like this exhibition because it focuses on the lighting industry, which helps us attract many quality customers and

significantly improve our performance.
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#32EHPE - HEEFRTIRE SN = AR

Opening Ceremony

FREML L, STVERETLE: .
L E R RHSEBER AL, A RBRFETKEEE. SEEsEHIREaES w8, ARRIZ T E LRI RIRE EL

Ak MR Fwes Ame ek Ea Bekf aes

2.2025F R EEFRERBA/AT Rt KFB YT

3EHBEEIZTELRFITISEHINE. HEBCZTELRIKITMNETE (Frdt)  HEEAFLIE
RETE. HHREAERTEFEIEHE#TEHN.

4. ER2EEFETE=R/HN.

—y e L=t T A AN

There were many highlights at the Opening Ceremony:

1.Ms. He Ye, President of China Association of Lighting Industry, Mr. Zhou Zuode, Vice Mayor of Zhongshan
Municipal People's Government, and Mr. Xue Zhiguo, Party Secretary of Guzhen Town, delivered speeches
respectively.

2.Launching ceremony of the 2025 China International Lighting/Lighting Fixture Design Competition.
3.Signing of "Guzhen Town Billion Enterprise Settlement Plan Landing Project”, "Guzhen Town Billion

Enterprise Settlement Plan Incorporated Project (Fourth Batch)", "Guzhen Town Al Industry Empowerment

Project", and "Guzhen Town Low-altitude Economy Manufacturing Project".

4.Launching ceremony .
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2025 Lighting Industry New Product Release And Green Development Exchange Conference
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On the afternoon of March 18th, the conference kicked off with a speech by Wu Guosen, Deputy Secretary of

Guzhen Town's Party Committee. Tang Guoging, Vice President of the China llluminating Engineering Society

‘ Sgﬂﬂgéﬁgr;ﬁ?ﬁ < and Executive General Manager of Mulinsen Co., Ltd., Ding Feifei, Chief Intelligent Lighting Planner of Tuya

8 Smart, Li Chunge, Deputy Chief Engineer of Hangzhou Yongdian Lighting Co., Ltd., Zhang Gaoting, General
..'“ﬁxﬁ; Manager of Guangmima Intelligent Optoelectronics, and Zhang Junjun, Chairman of Bangwei Electronic
VI Technology (Shanghai) Co., Ltd., were invited to share their latest technological achievements and industry

e TN s T
qﬁﬁu"“ insights. Together, they explored the development trends of intelligent lighting under the dual-carbon strategy

and health initiatives, and charted a path for the transformation and upgrading of the lighting industry.
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2025 Guangdong Province “Crosss-Border E-Commerce+industry Belt” Contributing “Hundred-Thousand-Million Project” Series Activity

Opening Ceremony and Zhongshan Guzhen Lighting Special Event
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On the afternoon of March 18th, the event was grandly hosted by the Department of Commerce of Guangdong
Province in Zhongshan. A series of special resource matchmaking meetings were set on site, covering cross-
border e-commerce platforms, sellers, financial institutions, overseas warehouses, payment institutions, etc.,
They introduced many of high-quality customer resources. On the evening of March 18th, “Guzhen Cross-
border E-commerce Sellers' Night” was held, which provided an effective communication environment for both
supply and demand and face-to-face matchmaking, building a multi-layered, all-round and high-quality

communication platform.
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Al Empowering High-Quality Development in the Lighting & Decoration Industry Forum
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On the morning of March 19th, focusing on the deep integration of artificial intelligence and the lighting
industry, the forum brought together industry experts and enterprise representatives from the China Academy
of Telecommunications Research, the Digital Finance Chapter of the China Computer Federation, Hangzhou
Hongyan Electrical Appliance Co., Ltd., Foshan Lighting Research Institute, Guangdong Gransbee Intelligent
Technology Co., Ltd., Zhongshan Fentengda Electric Technology Co., Ltd., and Shenzhen Lihe Microelectronics
Co., Ltd. They shared the diverse ways in which Al technology empowers the lighting industry and analyzed the
integration solutions for various application scenarios, helping enterprises break through technical bottlenecks

and accelerate their intelligent transformation and upgrading.
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Matchmaking Forum

3B20H T, SWNBIBELERS DB TikTok ShopxEIITImER. MEEBEERIEH L
X, BELCERS(S. Shopee (LEKXMEME) | T AEEFHSMNE. MW M
SRR A TERERHBRABFTU AT ARNELZ KD FEN
FMMAMSESET, MNBREN. mHFER. XUER. REBBEFHHE, 2 BRKRE
TiipflESHkiE, FRBEREFRESENE, RITTMEBREHRESE, HEHERML,

SR CHYEBRAT.

ERmIL 2025 LLERBRIT IR L R I SR B R IRITHER

Lighting Goes Global: Targeting Southeast Asia 2025 Zhongshan Lighting Industry Cross-Border E-Commerce Resource
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On the afternoon of March 20th, the forum invited industry leaders and authoritative experts from Guzhen
Town Tax Bureau Branch, TikTok Shop Home Decoration Lighting Category, Alibaba International Station
Zhongshan Area, Wanlihui Cross-Border Payment, Shopee (South China Lighting), Guangdong Electronic
Commerce Association, Iglobalwin, Guangzhou Zhoujierhui Supply Chain Co., Ltd., and Guangzhou
Congminggou Artificial Intelligence Technology Co., Ltd. to share their authoritative insights and practical
experience. They provided a comprehensive analysis of the opportunities and challenges in the Southeast Asian
market, covering aspects such as policies and regulations, market demand, cultural differences, and competitive
landscape. Additionally, a roundtable dialogue was organized to explore the new blue ocean of cross-border

lighting, with a focus on Southeast Asia as the target market.
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Lighting Store Exploration: Get a Sneak Peek at New Products from Top Brands
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This year's Guzhen Lighting Fair pioneers a hybrid "online +
offline" format, featuring synchronized multi-venue "Lighting
Store Exploration" livestreams. By blending immersive virtual
showcases with targeted B2B matchmaking, the event
presents the industry's trending products, market intelligence,
and creative export-oriented lighting designs from Guzhen's
lighting hubs—enabling global buyers to access cutting-edge
lighting products digitally.
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Virtual Exhibition Tour: Explore the Exhibition's Highlights
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This exhibition partnered with “Guzhen Lighting Media” to launch a
series of “Virtual Exhibition Tour” live streams, enabling virtual
attendees to explore top exhibitors and cutting-edge lighting tech in
real-time. Through interactive formats like product demos and Q&A, the
broadcasts provided zero-distance business matching and amplified

industry trends—boosting brand exposure and maximizing the event's
impact.
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“EZTalk” Livestreaming Forum: Decoding Industry Opportunities
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This exhibition's online events are equally exciting, featuring industry
experts who will delve into topics like "Innovative Product Development,"
"Smart City Streetlight Applications," and "Al-Driven Streetlight
Maintenance." Gain professional insights and industry foresight—no
matter where you are, join this knowledge hub in real time to access

cutting-edge information and discover new opportunities!
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Influencer Exhibition Tour
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KOLs Share the Highlights of the 32nd GILF on Social Media Platforms
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During the Guzhen Lighting Fair, over 100 video and graphic content creators formed a joint effort. They provided comprehensive coverage through multimedia formats like in-

depth articles, live booth reports, and short videos. This initiative enhanced the fair's influence, brought more exposure for exhibitors, attracted potential customers, and added

new vitality to the event.
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Digital-driven
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The main venue has implemented the "pre-register, get e-Badge" system, enabling all visitors to complete
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free pre-registration through the mini-program. This approach has significantly reduced on-site queuing

time while allowing users to conveniently access key exhibition information, including event overviews,

mhSEE »
exhibitor lists, and conference schedules, etc. é

» Upgrade Denggle EzBuy Mini Program =
. . . - . Blystofos
Users can easily access a large amount of information about exhibitors here, and use the function to

quickly obtain the contact phone numbers of exhibitors. Launch Denggle EZBuy Mini Program to provide

design sensitive lighting products, E-catalogue and buy cultural and creative products from the Guzhen

Lighting Fair online.
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Denggle.com & Denggle EZBuy
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At this edition of the exhibition, the Guzhen Lighting Fair Offline Experience Store has been fully upgraded. It is
TR 101 SERSTRIF
NO DISTANCE MORE PRODUC

dedicated to providing visitors with cutting-edge insights on the “Denggle.com" platform and the “Denggle Ezbuy"
mini-program. The store highlights the Lighting Online Membership Service and the Hosted Buyer Program for the
33rd Guzhen Lighting Fair. Additionally, it features a Diamond Member Product Showcase Zone and a Lighting
Selections Self-Operated Sales Area, offering a wide variety of lighting options to meet diverse needs. To show
appreciation to visitors, the self-operated sales area launches exclusive exhibition discounts, delivering high-value

shopping experiences at unbeatable prices.
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Cooperation with Media
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150+ domestic and overseas medias help to promote the 32nd Guzhen Lighting Fair
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Guzhen Lighting Expo Co., Ltd. a joint venture between Zhongshan Guzhen People's Government and Shanghai Sinoexpo Informa Markets, drives the global lighting
industry. It organizes the UFI-certified "China (Guzhen) International Lighting Fair," a biannual event covering 1.5 million square meters and the full lighting supply
chain. In 2025, the company will launch the "Guzhen Outdoor Lighting Expo" in May and host the "China (Guzhen) International Lighting Fair (Shenzhen Special
Edition)" in December. It also partners with the Guangdong E-commerce Association to boost industry-ecommerce integration. Its B2B platform, "Denggle.com," offers

a high-quality trade platform with EZBUY services for seamless online sourcing.
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Shanghai Sinoexpo Informa Markets International Exhibition Co. Ltd Shanghai Sinoexpo Informa Markets International Exhibition Co. Ltd (IM Sinoexpo) is a
leading event company in China, the joint venture founded in 1998 by Informa PLC and Shanghai Sinoexpo International Exhibition Co., Ltd.. The total rented area of
70+ exhibitions by IM Sinoexpo reached 1,838,000 sq.m., creating multiple trade opportunities for 1.31 million buyers worldwide. The online business platforms have

included 16 B2B portals with PC & Mobile versions, 10 sourcing mini-programs and multiple Apps since 2006. The total number of employees is near 600.
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Informa Markets Informa Markets creates platforms for industries and specialist markets to trade, innovate and grow. The portfolio is comprised of more than 550
international B2B events and brands in different markets. Informa Markets provide customers and partners around the globe with opportunities to engage,
experience and do business through face-to-face exhibitions, specialist digital content and actionable data solutions. As the world’s leading exhibitions organizer,

Informa Markets bring a diverse range of specialist markets to life, unlocking opportunities and helping them to thrive 365 days of the year.
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Informa Informa is a leading international events, intelligence and scholarly research group. Our purpose is to champion the specialist. Through hundreds of
powerful brands informa work with businesses and professionals in specialist markets, providing the connections, intelligence and opportunities that help customers
grow, do business, make breakthroughs and take better informed decisions. Informa is listed on London Stock Exchange and a member of FTSE 100, with over 11,000

colleagues working in more than 30 countries.
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Guzhen Convention and Exhibition Center, Zhongshan, Guangdong
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@ 0760 2235 3188

@ www.denggle.com
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