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Light in Focus, Write a New Chapter

2025%10822-25H, #33EEETESE AERUDTTHREREZVNBRFOERFE.

AERZLL “HEIMRIRER AER, FERTIL mipl. BREENL, E59 — THEHEIN
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Ko7k B ES, BT FATRIG . RINAEXE). RS EREIFRIN, AR L BRSNS
RENZFE.

From October 22-25, 2025, the 33rd China (Guzhen) International Lighting Fair (GILF) was grandly opened at the
Guzhen Convention and Exhibition Center in Zhongshan City, Guangdong Province, China.

With the theme of "Guzhen Lights up the World", the fair upheld its professional, market-oriented, and international
positioning. The main venue Guzhen Convention and Exhibition Center, partnered with eight major professional
lighting megastores in the town to form the distinctive "1+8+N" large lighting expo pattern featuring "exhibition in
the front and factory in the back, linkage between exhibitions and stores, and integration of exhibitions and online
platforms".

The 2025 Guzhen Lighting Fair gathered premium source-factory brands under one roof, drawing worldwide buyers
to celebrate the brilliance of the lighting industry. Through an innovative model that fused online and offline
channels, integrated domestic and foreign trade, and united industry with academia and research, the fair built a

high-efficiency platform where exhibition and trade met for the global lighting sector.
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SHELE, 165 ARLHEUREE

Global Focus, 160,000 Visits Came Together For The Golden Autumn Feast

1,500,000+SQM 3,600+

& BLSmER / Scale Ef§ / Exhibitors
160,000 9
ANIRWMER / Visits £1% / Venues

EF=G: TESHEZ VR RN

Main Venue : Guzhen Convention and Exhibition Center

58,000 + SQM 1,017
BEmEFH / Scale [ER / Exhibitors
L 75,877 144
15 &k / Visitors ERSHE

Countries and Rlegions
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“1+8+N” 18fF, RISEXEIIEIIT

I "1+8+N" Pattern: Extensive Radiation via Exhibition-Store Linkage

EEPTEE R WNER AR OEFEASR T IAT A =217 ——F TS

o 215 EXKBEIKMEATIERO. TENA Z, HEK
LITECEF. B =EFrTECH. S —InEEFRTECH. 5 —K=FLED
B 17, CEREBE3,600RMAE, HEWE “siREI . RIEEKE).
BMERE" N2~ lEERRSFE, R “1+8+N” KITEZERE,

EHBARREEMISES .

The main venue, Guzhen Convention and Exhibition Center, partnered

with eight major professional lighting megastores in the town. Together,
they gathered over 3,600 high-quality enterprises to build a full-industry-
chain international trade platform. It featured the distinctive "1+8+N"
large lighting expo pattern, characterized by "exhibition in the front and
factory in the back, linkage between exhibitions and stores, and

integration of exhibitions and online platforms".
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Upgraded Zones: Full-Chain Panoramic Industry Ecosystem

TEESMUEXSR, £517/\IEFH, [LELILTRE

Bk, HEDEFIVEESHHENR, BHWE "R
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FRITE. Mg, HeEHSFerrbiEms, HiEHEs
AEDA. BRAFZHREIIH.

Eight halls at the main venue opened simultaneously,
bringing together 1,017 exhibitors, accurately aligning with
industry trends and market demand, and fostering an
industrial ecosystem of "gathering chains into clusters and

advancing collectively as a cluster”. The exhibits cover the

| m‘!ﬁﬂmﬂﬁ
;::My“[’:‘lzlﬁsglgyy
el

entire lighting industry chain, from upstream to downstream, ‘ - — I

including smart lighting, residential lighting, commercial
lighting, outdoor lighting, special lamps, machinery and
equipment, auxiliary materials and accessories, and extend
to pan-home areas such as ceramic sanitary ware and smart

locks.
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Smart + Low-Carbon: Crafting "intelligentization, digitalization, and innovation"

TERZESHOM "R BZAmSIaRATm, HPAISRFRAESERE. BR. PINEFRIATUE, HEMRh. BIR. (E8EF, A~
WENEHIEN. RESERBREKARE. FIMER. BEEMES. BMNEEEFm, BE7 “HMk-IRE" BargEs. Ribzih, AtdlEE+R
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Tens of thousands of "specialized, sophisticated, special and innovative" products and cutting-edge technologies were unveiled, showcasing a comprehensive
panorama of new trends in lighting and cross-boundary integration, reinforcing the platform strength of "intelligentization, digitalization, and innovation" of
Guzhen Lighting Fair. Many enterprises accurately positioned themselves at industry trend, unveiling new products such as original designs, smart systems,
full-spectrum healthy lighting, solar applications, photovoltaic storage, cultural tourism illumination, and aquaculture lighting-indicating that enterprises shift
from "large and comprehensive" to differentiated tracks to accelerate their breakthroughs, with their products boasting intensive technological highlights and

their scenario-based experiences undergoing iterative upgrades.
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Business Connection: Precise Global Supply-Demand Matching

rERFERL “URER. URRE" NEFRN, B Ry SikE R EsHER2EFENAR, BARBImFISHEEEKTT. RBRERAE
“EREKEMEIT , BREREHSAREL, EIMAZURMEE,

The Guzhen Lighting Fair continues to deepen its innovative model of "promoting trade through exhibitions, boosting exhibitions through trade", building
platforms for supply-demand matching through a series of high-end business activities to link the lighting industry efficiently with global markets. The

Autumn Fair premium project-the Hosted Buyer Program was full of highlights. It specially invited hundreds of overseas powerful buyers to visit in groups,

effectively shortening business negotiation cycles and doubling trade efficiency.
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Exchange & Sharing: "Conferences Driving Exhibitions" Lead Industry Trends

TRGENSHERTED, FERERBRSENS, RERESNEANENE, WRER 32 Zozsr;ﬁ(mmmt—rzm
oK. BRE, BESMEEUER, ARITHEL F—RgKEasm; BRBHT [ SAUNG *&
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During the exhibition, the main venue hosted a series of wonderful exchange
activities, including the Lighting Products & Marketing Innovation Exchange
Conference, the Home Lighting Smart Ecosystem Co-Creation Exchange
Conference, the 2025 Intelligent Lighting Green Development Exchange

Conference, and the Dengju Platform Launch Conference.

Also, this exhibition partnered with the Guangdong E-commerce Association to
jointly host the "High-end Private Sharing Session on E-Commerce of
Guangdong E-commerce Association" and the "2025 Guangdong (Zhongshan)

Lighting Industry Belt Emerging Markets Platform Matchmaking Conference".
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IBARXRAR 534 1 PO RS BT 1 0MR

Local Visitors Profile Top 10 Regions of Domestic Visitors

ERSIEAMAREEZRE T RE, BRSIRZER. £, ERXIRo

e . .. . 59.6%
The exhibition attracted domestic visitors mainly from Guangdong ’
Province, as well as a considerable number from East China, North China
and Central China.
9.4%
25%  15% 14% 13% 13% 12% 12% 1.0%
‘ A A ] | . | .
SO S R S ORI S S
S ¢ RS A S 3 N
SR R S N . A
s N & o R L HF L
X5 B 29 N
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Local Visitors Business Nature

#liE@Manufacturer

& B/ EE/Z B Wholesaler/Retail/Agency/Distributor
O/ O IER Export/Export Agent
#HOB/#ORIER Import/Import Agent

R/ E R EBuyers/Group Buyers
HEOthers

¥ SE-commerce

JTRE/)TAmilighting Megastore

I FE HRetailers

B Rz 5 Parts Suppliers
’IT/AE)/EE A ElDesign/Soft Décor Company
it i /A Bl Real State/Constributor

Tl ihs /18 {AAssociation Media

B/ EIBY M Housing/Property Management
N /43P A B Testing/Maintenance Company
Tk £&iR A P Industry End-user

INEERS /AR ER N Franchisee/Franchisor

BTSRRI IProcurement Authority

N 4.45%
i 2.76%
Bl 2.55%
M 1.87%
I 1.83%
a 0.96%
4 0.79%
4 0.52%
4 0.49%
1 0.23%
1 0.21%
1 0.13%
1 0.13%

I 22.48%
I—— 20.59%
I  15.39%
I 12.88%
I 11.74%
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IRAMARERSS D Hh IRAMAR RS R B IH

Local Visitors Profile Local Visitors Profile Analysis
B X IRANMAARFEIRS #HIT M, AT ERIRATL X ESREND BEXIREAMARKEAE DN, THRIBTINIREEERE
Em, ETT%AEIHEEME. WS 5XKWEE .
Nearly 77% of the visitors are key personnel of the company. Over 71% of the visitors can determine the purchasing plan.

XKM£2IZ Purchasing Manager i 25.91%
THELZIE Sales Manager i 16.53%
EEK/BFERTE/EREEER/SH President/CEO/CO0 s 14.57%

S4B 25/ BZI2 Assistant President/General manager " 8.07%
EiXAdvisor,

10.66%

MiHEIE Marketing Manager il 6.26%
HE Others I 5.75% A& 5None,
223/ R Vice President/Director il 4.85% 17.44%
FME Purchasing Agent il 4.72%
T#2If / $ T Engineer/Technician "l 4.68%
ABERE Staff . 4.12%
&1t/ Designer ol 2.48%
H IR Freelancer M 0.80%
IR / BeiR / 52l / 24 Students 1 0.44%
181K Media 1 0.37%
& Association 1 0.35%

BUNE & Officer | 0.10%
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Local Visitors Interested Products

FAREIMT EDecorative Lighting 20.45%
B4R {4 Accessories&Patrs 14.91%
F4MEBEOutdoor Lighting 12.60%
K IERRBAResidential Lighting 12.23%
LEDFRBESHKRLED products&Solutions 11.97%
il ARBACommercial Lighting 10.31%
EFTESpecial Lighting 5.60%
EfthOthers 4.28%
HRExRESmart Home 2.94%
EEIRITIntelligent Streetlight 1.33%
g E RINTRAMachines&Processing 1.21%
##tMaterial 0.77%
ECEMRSS Services 0.67%
R Home Furnishing 0.41%
THTools 1 0.18%

g g Testing Devices | 0.14%
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IRAMARE R E AN

Local Visitors Satisfaction

O
'V
98.66% 98.45% 98.59%
98.66% Y MMARNT A [/ ITIES 98.45% RN A G B RSN 98.59%MI AR =HFR & /EE
RHER HHEOE= SN EERITIES
98.66% visitors are 98.45% visitors will visit 98.59% visitors will recommend

satisfied with the fair the fair again the fair to other people
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Overseas Visitors Profile

FaFHRE KAk 144 ERMBXH BN, £4,853 A, B
i 6.47%, B A%, KEERSHRAEWINERFETS.

The main venue attracted 4,853 visitors from 144 countries and
regions. The number of visitors increased 6.47% comparing to 2024

autumn edition.

m%EM South KEM
5 North  America, 3.28%
America, 3.42% |

Oceania, 1.70%

FEIM
Africa,11.22% _——

KRN
Europe,7.52%

L6 T%HMADKEFI2N “—HF—8” ENAEERMME, M
BBH. ZIRIE. Bk, DRAET. tHHS,

Nearly 67% of overseas visitors come from countries and regions that
have signed the “the Belt and Road” cooperation document with China,
a total of 92 countries and regions, mainly from Russia, Bangladesh,

Egypt, Malaysia, Turkey, etc.

HEZR KX Other
Countries and Regions,

33%
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Top 20 Countries and Regions of Overseas Visitors

9.57%
>20% " 4.84%  467%
3.69%
3.33%  3.02% 297% 2.97% 2.88%
: : : : 2.47% 0
°© 238% 229% 1930 187% 1.82% 182% 1.76% 171%  1.68%
‘ " B B B B B B B ¢ 4 A 4 4 | | i | |
D> 2 - B X - QS -2 > > O S > S -
& & & & %QS\Q & o“gﬁ v&%@ %\@Q &° & & \bo@ N & & N & & &
& & & F 5T & & S & @ N
© 2 & P b ,@'§’ D ,g\"@/ 5 N > & P %@ O 5 & °
& & X/ L4 - > e & ¥ S % @
Q}‘O )@@ O/s)% @’% @\"Z\;\ @QQ \O-\\(, ,\@b ] @?’y’ 50 ,%z&\
& ks \\}@ i & @\\’Q * & &
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&® & 3R %
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IRINRAREASS 31 IRIMRAREREVZE BIE

Overseas Visitors Profile Analysis Certificates Required by Overseas Visitors
87 8% 4N ARG L R RSN KM S, EIIEML RS BT IHESIMIRERZRIEB##1TH, TUTHEHICE/ROHSGER
HIEHES. RursEERINE, BaeFCC/ULAE
Over 78% of overseas visitors held decision-making power or Most of the buyers required CE/ROHS, following with the FCC/UL.

influence in corporate procurement.

EMEIEPurchasing Manager . 2?.53%
FHELZESales Manager I 16.56%
BE/ R/ B421EBoard Director/CEO/COO/President I 15.03%

S4B 2#SVP/Managing Director s 7.44%
HfthOthers s 7.05%
mip&EEMarketing Manager s 6.52%
=S4k EEVP / Director s 5.21%
RMER R Purchasing Clerk s 4.96%
NEJER A Staff Member  mmmm 4.93%
T#2JMEngineer / Skilled Staff — mmmm 4.70%
i&itfDesigner i 2.74%
BRI & Freelancer M 0.98%
Z# /MM Institution / College / University  ® 0.62%
f#kMedia # 0.46%

B=Trade Association | 0.16%

B4R Government Officer | 0.10%
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IRIMIRAR BRI kA 2

Overseas Visitors Interested Product Categories

LEDRREAS I ARIRIMRMER AT FNER, HREMITAE., KEBRIA. LED#RBASHA LED Products & Solutions I 15.32%
FANRIBZE R 2 RIIE MR i By 5 BRo 4547 Decorative Lighting I 13.54%
Most of the overseas buyers are interested in LED Products & 5 Residential Lighting T 1151%
Solutions, following with the Decorative Lighting, Residential Lighting

Hfth Others I 11.18%
and Outdoor Lighting.

FR5MREA Outdoor Lighting P 10.06%
&l BREA Commercial Lighting D ©.30%
EHERE Smart Home I ©.25%

L FT A Special Lamp I £.10%
H#3%& % Machines & Processing B 3.41%
BERKIT Intelligent Streetlight I 3.03%

BR% Services B 3.14%

THECH Accessories & Parts M 3.04%

RIEER Home Furnishing 0l 2.21%
BR##} Material 0l 1.95%

THTools 1 1.15%

M & Testing Devices 1 0.61%
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IBIMRAR E R E AN

Overseas Visitors Satisfaction

96%
OT%RINMARII A BB 5% RN AR G B IXE M 96% IR =HZFE R /EIEES N
E AN LHEITES TEJES
97% visitors are 959% visitors will visit 96% visitors will recommend

satisfied with the fair the fair again the fair to other people
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Mr. Xia from Hunan

DEIEZ - ERAMZERENESR, FEWEGAMEERNER, B—
R BNERYES), FRUREALEF 3 A, 10 BE=TIEI N,

The Guzhen Lighting Fair always draws a lot of mainland distributors. The
Guzhen Lighting Fair perfectly aligns with the needs of mainland distributors like
us and is an especially valuable event. So | basically make a special trip here

every March and October.

[ Uk e gu

Ms. Liu from Guangdong

XEASEIE, AREFAIRG. WBKR, XBRPMGIRGIEAHFRIT
=, EEEINRBSMRENWAK. HI, BIERIKRFARENT. SHATATHER
=R, IEAENRRA,

The venue is bustling with people, and everyone is quite enthusiastic. For me,
this is also a great opportunity to connect with potential partners and meet
friends from various channels. Besides, the solar lights, spotlights, and light

strips in Hall B are quite impressive and leave a deep impression.
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AIEE-ABL I

Ms. Zheng from Henan

THEARFERORSE, HEEFRHNE, I -—BEREMOMEBRFT 7T
e B ENFREBFHENARA, BRREEHI. MARX) L NMERETT
BER, EEEINRTDER, RmR%.

The staff at this fair are really warm and nice. When | was registering, they were
patient the whole time and helped me get it done. The products here have new

stuff every year—they feel pretty creative. Besides, coming here not only lets me

figure out market trends, but also helps me meet a lot of clients.

T S

Mr. Li from Guangxi

XXBRZEZEALWERE, —BAIUEEFHALXNSEm, FHREREF
2, ZBEERTAOERR, SARKRETKIL; HI, BIEEHEK
TR — XERBISERXN~Mm, BRENRREIREmERHEF
BFF, YISKASEIREINEBIRAK .

I've gained a lot from this fair. First, we saw various new products with rich
styles. Second, it brought many customers, greatly helping the company.
Besides, | broadened my horizons too. We can see global products here, feel

how Chinese products go global, and truly realize China’s strong foreign trade.
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Mr. Zahid Yaqoob

From Pakistan

EEHHEIR

REFHBMERITES, BRRXBEXEERNESWNIESKSRNI -
XENFRANREEAR, hEMHZNEEFmERE, EEFAVEERA
BENMHAER, XUER—EERRIXE,

| attend the Guzhen Lighting Fair every year. The core reason is that | can connect
with a large number of participating factories. The products here are not only of
outstanding quality and more reliable than similar products in other markets, but
also include many unique styles that are unavailable elsewhere—and this is the

key reason | keep coming back.

Mr. Md Aby Yousuf

From Bangladesh
FNHIELER

RAEGHEM LED £F/Y, XRERUERER THEX™m. RFHEEIFLD
DOB IKzhif. PCB EBEiR, B —L COB YR, REHRAE. LHESE
73 LED ~miymBistRR L, MhmE LR~ mbERAFRE, XXE
SNFRBPUBERRK, IFBEBEHE.

I'm in the LED business myself, so | paid close attention to relevant products
during the fair. On-site, | saw quite a few reliable DOB, PCB, and some COB.
The quality of certain LED products here is truly outstanding, with distinct

advantages compared to similar products on the market. This fair has been

highly rewarding and extremely helpful for me.
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Mr. Ahmed

From Egypt
RR TR

DEIER

FEEF X
7= o Xﬁﬁﬂ‘]ﬁ&zikﬁﬂ’\])\ﬂ%i%, ESENE — B TEFFmER. R

BERZI e BEEIRMN, NMESEXEREBEIF DR

%FZEII:I |EE/R,

The Guzhen Lighting Fair is very good. There are many factories can make offers

BENF I B 51, FRURBEEESFEHEK.

and good prices and the new items. It's very good for me as a business. This fair
is new models, and | usually come here every year to attend this fair because |
have good experience in new items and my old items and make new

cooperations with new factories.

Mr. Sunil

From Nepal

FBiHRE

MEMESLE, XTMERESELBUTARN. 2XE, HttES ERREREH
x, SMmEEE, BESHIIN. BREEX)L, HEEFMBEMITAEBX
B ERERE RE— TS, RBEMEX@EE, RERAZE. FNEm
FRBVTR, MAFRRIRFTE. FIUX—RIFRLT.

Compared to other fairs, this is specific light. You know, in the other fear there
are so many items found in, you know, mixed mass form. But right now, here
| am looking at whatever the light industries are accumulated in one place,
there are no other things, only the varieties, the qualities and the entire range

of lights are available here. So that is a very good thing.
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Main Business

FERZZERBEEWSENZTHE, TELRBITMEISHNEMFRSHNENE, EFirEHER S AR .

The exhibitors this year are mainly lighting product manufacturers and accessories manufacturing suppliers. The proportion of production equipment

manufacturers has increased, and the business structure of exhibitors is diversified.

YT imERBA = mmiE RS Product
D 2. 719

Manufacturers

BREHIE LA Accessories

Manufacturers

I8 R HIER Production
= D s36%

Equipment Manufacturers
L2 5/ /RIER Distributor/Agent ‘ 6.10%

HHOR S Import and export
N 438%
Trader

At Others ‘ 3.18%

-‘““\1 an

15 B E Cross-border e-commerce o 1.33%
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I EANERTITER

Target Market & Possessed Certificate

FEEBEUIMENES, FHAY, 882%NBELVASHOMENEN, EFRINEAE, ABHEWEHETRIHHE. Rl UKD
PRI X EE PR ARIINE,

Exhibitors in this edition mainly focus on foreign markets. And 82% of these exhibitors have export sales capabilities. In terms of product

certification, most companies prefer to obtain certifications for key foreign markets such as Europe, America, Southeast Asia, and Saudi

Arabia.

KREECE/ROHS

R EILSouth America
IPHRFRIHIASASO
EEFCC/UL/ETL
HithOther
EEGS/TUV
JEMAfrica
ENEBIS
HRAFIILSAA
BF HiRussia
JIERIC/CSA
FHEKC
EEUKCA
HZPSE

46.48%
e 2'5..53%%
N 2 3.08%
N 3,080
N 21 .44%
N 13.99% #E5h% Overseas
N 13.49% Market, 16%
N 17.02%%
N  14.57%
N  14.57%
N 14.40%
I O.17Y%
N 3.18%

I 7.60%
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REARE

Exhibitor Satisfaction

YLAX R & Visitor
Quality

WA E Visitor
88.06%

Flow

BEHERE
Satisfaction

&
B L

rERE

95.89% 93.90%

93.90%MERBE=RAMAR/FEHEFSRITER

93.90% of the exhibitors will recommend

95.89% N EFKES M TREEEITES
95.89% of exhibitors will choose to

attend the next Guzhen Lighting Fair

Guzhen Lighting Fair to others
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LB AR R B R A

bt B s

DEITEZNAREFEETR, BONEEHEZRRERR. XXEZNHK
MNERAREFFPNXEE, MECWRERGFIREBTHE, HaERIEF
HhERNAfEE Tl ) mAR B & o

The Guzhen Lighting Fair attracts a concentrated flow of people, and the
visitors here are all targeted users. This fair will definitely bring us many
customers and attention. Its focus on specific groups or distributors will also

effectively promote the development of our brand.

Mr. Lu - Manager of Foshan Lighting Co., Ltd.

sl ARG RAT
PIUNEA qesmmn

Mr. Ban - General manager of

Zhongshan Hongfan Lighting Co., Ltd.

DRI BEEANMNE, e LR2ENERER, XXYRITXLRH
REAGME. TFP MR AR, EEBEENEEANE LT
8, MELARL. FMN=FMARIFESE, JEREIMPSNE
_Eo

The Guzhen Lighting Fair's biggest advantage is its ability to gather
intentional clients nationwide. For companies like ours focusing on outdoor
lighting products, it's a professional platform for precise customer
connection, offering exceptional value. We've been exhibiting consistently

since three years ago and will attend every future edition.
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TS uem

Ms. Ding - General manager of Yixundao

BITE A BAOLMER T —NT &1, FEZHEBREREESINEF XS,

REBEINSAERAY, 7B |FHRME R AN, XFRERMRE
FILARE, HRITESBERMIBITIL, SROFFEEEBRINS.

We put an ad at the entrance of Hall A. Our QR code got scanned so much it's
worn out—we need to replace it to keep adding customers. Such communication

effect is truly surprising. The Guzhen Lighting Fair covers the whole lighting

industry, so the customers it brings us are more targeted.

Electronics Technology (Zhongshan) Co., Ltd.

PILFEZRHRARERAE

FHPH apzm

Mr. Bruce - Deputy General manager of
Zhongshan CELUX Lighting & Electronics
Co., Ltd.

KIMNBMEEITESESLE 10 257, RUEBREMRIIB 18 FI5K K
BTIAER 54 FAK. BIEAAL, HMNRITRSHFFEBT 1,000 i,
KRR ERUERENEE, UHREBIXRES, #—TRAFA]
HaiEEim], FEHERIRE~ g2 iR,

We have been cooperating with the Guzhen Lighting Fair for over 10 years.
Our booth area has expanded from 18 square meters to 54 square meters
now, and we have accumulated more than 1,000 clients in total. We will

continue to deepen our cooperation, and we hope this fair will help enhance

our brand CELUX and promote Guzhen'’s lighting products to the world.
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PIERELSENETT motssrnzsam

hHEDSIE, B—MEIIANRINERES EMRIREA

% S0 SRR IS ARSI RRGTHCERE 400 B AT
T - | REIEMG. ERBEFEEET. REl. P, I

DS U TR s 30

W ThESZ N, W= N ML HE= N A "'él"' Weicome Buyer Groups 1o Visj ek =N 1 . < —
ITRWZ IR BOIRERFREN=. D=FEA o e celc Vltatzhan tighing Fan 7 M. BEEZMULEORE T, [ EltisEE

MSEBRXRED, ZABSTENTEEREINR
7, HRSEEATRYIERR BT ER S $RRY A SEF1 %
REHIRWERFE.

Hosted Buyer Program, launched in 2018, has
completed five successful sessions—a tailor-made
lighting sourcing journey for overseas buyers.
Featuring three high-value segments—business
matching, sourcing tour and networking party—it
links the main and sub-venues, letting buyers fully
experience the industrial strength and dynamic

business environment of Guzhen Town.
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2025 HBP brought nearly 400 premium overseas
buyers, covering core export markets like South Asia,
Southeast Asia, Central Asia, Africa, Europe and the
Americas. This extensive reach and premium buyer
base further solidify the Guzhen Lighting Fair's core
value as a cross-border business bridge for the global

lighting industry.
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Hosted Buyer Program organized multiple high-standard business matchings,

inviting hundreds of key buyers with decision-making power. These include
diverse entities like lighting distributors, engineering purchasers and brand

agents, all with clear needs and strong cooperation potential.

With a precise matching mode, they cut tedious initial screening, focusing communication on core issues and boosting
efficiency. Exhibitors brought catalogs and samples to highlight their core strengths. Statistics show a single session’s
estimated intended orders hit ~$3.5 million. The well-organized sessions earned wide praise, sparking new cooperation

opportunities.
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Sub-venue Sourcing Tour
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Sub-venue sourcing tour was held at Huayi Plaza, featuring a
combination of an “Exchange Meeting + Free Store Exploration.” Huayi
Plaza offers a wide variety of product resources to meet the
procurement needs of buyers at different levels. By participating in
the meeting at Huayi Plaza, a more professional and precise matching
method can reduce the exhibition time, costs, and labor costs for
overseas buyers, establishing an effective international trade
exchange platform between overseas buyers and the Guzhen Lighting

Fair as well as its sub-venues.
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On the evening of October 24, the networking party was
held at one of the sub-venues, Huayi Plaza. Brand
owners, domestic lighting mall representatives, and
overseas premium buyers gathered here. Meanwhile,
the award ceremony for the "2025 Guzhen Lighting Fair
Short Video & Live Creator Contest Awards” was held
on-site. Leveraging the relaxed and pleasant exchanges,
manufacturers and buyers conducted in-depth
discussions on procurement needs, fostering more

business cooperation opportunities.
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Opening Ceremony
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The Opening Ceremony featured several key highlights:

1.Ms. Liu Shengping, Executive Director of the China Association of Lighting Industry, and Mr. Huang
Xianlong, Deputy Party Secretary and Mayor of Guzhen Town, delivered speeches.

2.Signing Ceremony for Guzhen Town Manufacturing Enterprise Settling-In Registered Projects, Culture,
Tourism and Service Sector Projects of Guzhen Town, and Settling-In Projects of Guzhen Town
Manufacturing Enterprises.

3.“XingyaoxZhihui” Launch Ceremony for Large Al Model Application Platform for Lighting & Decorative
Lamps.

4.Launching Ceremony.
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Lighting Products & Marketing Innovation Exchange Conference
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On the afternoon of October 22, the “Lighting Products & Marketing Innovation 9
Exchange Conference” was successfully held. Hu Diehui, Deputy Mayor of GuzhenTown, @ &
delivered the opening address, while Wang Zhuo, Secretary-General of the China
Association of Lighting Industry, presented the keynote report titled “Innovation-Driven

High-Quality Development of the Lighting Industry.” Guests including Zhen Bin from

Sparklink, Tang Qinglin from Zopoise, Xiong Qin from ]JD.com, and Li Huifang from

EIZEPE - SREGOHNES
BHFRSEHEMTRE
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Jianzhong presented the latest solutions in short-range communication, smart energy

efficiency, cross-border retail, and Al marketing under the theme of “Green + Low-

Carbon Lighting.” This event established a platform for knowledge exchange within the
lighting industry, provided new impetus and insights for driving innovation and

development, and received unanimous praise from attendees.
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Home Lighting Smart Ecosystem Co-Creation Exchange Conference
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On the morning of October 23, the “Home Lighting Smart Ecosystem Co-Creation
Exchange Conference” opened under the witness of Xue Zhiguo, Party Secretary of

Guzhen Town, Huang Xianlong, Deputy Party Secretary and Mayor of Guzhen Town,

and other government officials, together with local lighting-enterprise representatives.

. . N , N R KEEE
Leading companies and organizations—China Telecom Tianyi IoT, Opple Lighting,
& comp 8 / PPie HISTHnS RERIAELE SRS
Xiaomi Cooperation, Shield Electric and Lelight—came together to focus on “Green + o, susanisan

Smart Lighting”. They unveiled an AloT platform, a digital factory, the “human-vehicle-

home” ecosystem, smart switches and one-stop Mi-Home access solutions, jointly

forging a new intelligent-lighting ecosystem for Guzhen.
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2025 Intelligent Lighting Green Development Conference
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On the afternoon of October 23, the “2025 Intelligent Lighting Green Development

Conference” was held at the Guzhen Convention and Exhibition Center. Organized by

Guzhen Lighting Culture Communication Co., Ltd, four heavyweights were invited: Wang
Micheng, Vice Chairman China Association of Lighting Industry and CEO of HONYAR, Xia
Libo, CEO of UWIZE, Lin Qiwu, Lighting GM of LEELIN, and Song Dinglong, Brand
Director of SANSI. Centered on loT+Al+communications under the dual-carbon strategy,
they shared the latest practices on eco platforms, end-device deployment, one-stop
energy-saving & carbon-reduction solutions, and high-efficacy ceramic-core LEDs,
establishing a platform that addresses industry pain points and connects resources to

advance greener, smarter lighting solutions.
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Guangdong Electronic Commerce Association Executive Roundtable—Go into Guzhen Lighting Fair
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Amid intensifying e-commerce competition and enterprises pursuing omnichannel development, to strengthen collaboration and communication among
vice-president member units, the Guangdong Electronic Commerce Association hosted an executive roundtable at the Guzhen Convention and Exhibition
Center on the afternoon of October 23. This event aimed to jointly explore new business opportunities and development models, help companies forge

diversified, cross-sector partnerships within the e-commerce ecosystem, promote holistic, diversified, and cross-industry enterprise growth, and

collectively establish new heights in the e-commerce ecosystem.
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Lighting Selection Release Conference
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On the morning of October 24, the Dengju Platform officially launched, leveraging the million-
follower cross-platform matrix and deep industry resources of “Yang-Lighting,” a leading KOL in
the lighting sector. As the industry's first IP-driven membership platform for the lighting industry,
it made its global debut. The platform innovatively introduced a “search-by-image + zero-
commission” model to facilitate rapid, precise matching for global buyers. Leveraging its
multilingual overseas independent website and Lao Yang's network of over 100 international
accounts, it enables companies to “go global together,” effectively tapping into international
procurement demand. The event featured live demonstrations of the mini-program, Al factory
search, and cross-border payment processes. It also awarded plaques to the first batch of

founding members, organized enterprise signings, and advanced the digital transformation and

global collaboration within the lighting industry.
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2025 Guangdong (Zhongshan) Lighting Industry Emerging Market Platform Matching Conference
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On the afternoon of October 24, the Guangdong Electronic Commerce Association hosted the "2025 Guangdong (Zhongshan) Lighting Industry Emerging
Market Platform Matching Conference". Representatives from TikTok Shop, Shopee, Damai, Amazon and Coupang shared insights: TikTok Shop outlined its
“content + marketplace” dual-engine model; Shopee introduced an ERP-based lightweight cross-border solution; Damai demoed Al-powered multilingual live
streaming for cost and efficiency gains; Amazon explained how regional consumer demographics align with Zhongshan’s supply chain; and Coupang examined

Korean festive demand for distinctive lighting. The event drew numerous local manufacturers and buyers to jointly tap the new cross-border blue seas of

Southeast Asia, the Middle East and Korea, promoting the deep integration of cross-border e-commerce with the lighting industry cluster.
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Live Streaming
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“Sub-venue Tour" live streaming series adopts a dual "online + offline" model, links multiple sub-venues, and creates an immersive store tour guidance and
targeted trade matching platform. Via live streams, audiences can make real-time visits to major lighting markets and corporate exhibition halls to learn about the
latest trending new products, best-selling lighting items and market trends. This model breaks geographical barriers, fully covers cutting-edge products and design

trends in the lighting industry, helps buyers stay ahead of industry developments online, and enables efficient product selection and procurement decisions.
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Virtual Exhibition Tour: Showcases the Fair's Highlights
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The fair partnered deeply with "Guzhen Lighting Media" to launch two Virtual Exhibition Tours,
guiding online audiences through the fair. Via hosts' footage and commentary, viewers explored
high-quality booths, learned about exhibitors' new and popular designs, and got real-time Q&A.
Live content covered displays, demos and design explanations, intuitively showcasing the fair to

boost engagement. This expanded reach, boosted exhibitor exposure, achieved "online traffic

driving offline conversion" win-win, and won wide praise.
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"EZTalk" Livestreaming Forum: Metaverse Live Shows New Industry Trends
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“EZTalk” Livestreaming Forum, a key online forum segment of this Lighting Fair, invited three industry guests to hold
in-depth discussions on multiple professional topics via a metaverse virtual live broadcast stage. Covering hot topics
like lighting design trends, technological innovations and market prospects, it creates a “cloud classroom” for the

lighting sector. Both professionals and enthusiasts can gain cutting-edge knowledge, exchange views and expand

industry horizons through this innovative format. The use of metaverse scenarios not only enhances visual

experience but also adds stronger tech vibes and interactivity to the online forum.
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Live Creator Contes
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Short Video & Live Creator Contest
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This Short Video & Live Creator Contest, with innovative
perspectives and diverse content, built an online-offline
communication matrix. During the event, many high-quality
videos emerged—covering the fair's history, highlights, visiting
tips, and inspiring stories of struggles in the lighting capital.
Creators earned wide acclaim with diverse content,
showcasing the fair's strength and the lighting capital's

industrial heritage and cultural charm.
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The contest gathered hundreds of creators, who
competed and brainstormed around the theme
on Douyin and WeChat Channels. Data shows
results: Douyin’s "#GuzhenLightingFair" attracted
over 12,000 participants with 57.065 million views;
"#GoodLightsInGuzhen" also hit 8.517 million
views. This viral reach fully demonstrates the fair's
strong appeal and social communication power in

new-media.
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2025 Guzhen Lighting Fair Short-Video & Live Creator Contest Awards 2025 Guzhen Lighting Fair Short-Video & Live Creator Contest Awards
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The 2025 Guzhen Lighting Fair Short Video & Live

-\

Creator Contest Awards is upgraded, adding two

new tracks (livestreaming and creative videos) and

X

’zozsasan X BN, more awards to enhance appeal. It selected 1 "Most

2025 Guzhen Lighting Fair Short-Video & Live Cr

Traffic namp yard 5

Popular Video Award", 1 "Traffic Champion Award", 6

"Rising Star Excellence Award", "Creative Talent

Award" and "Live-Streaming Creator Award", with

awards presented at the Hosted Buyer Program
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The award-winning works, with unique perspectives

and professional expressions, showcase the Fair's

highlights and convey the lighting industry's

innovative vitality and development advantages.
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Denggle.com & CHINA POST
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A dedicated “Denggle.com & CHINA POST” zone is set up at the exhibition. It integrates one-stop
access to the latest exhibition info, purchasing lamps at the Denggle.com diamond member area ,

cultural gifts at CHINA POST Area. This connects online content, offline experience and mailing

rituals, offering visitors new exhibition fun.
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150+ domestic and overseas medias help to promote the 33rd Guzhen Lighting Fair
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Guzhen Lighting Expo Co., Ltd. a joint venture between the Zhongshan Guzhen People's Government and Shanghai Sinoexpo Informa Markets International Exhibition Co.
Ltd. (a subsidiary of Informa PLC), is dedicated to advancing the global lighting industry. Supported by the Zhongshan Municipal Government, the China Association of
Lighting Industry, and Guzhen People's Government, the company organizes the UFI-certified "China (Guzhen) International Lighting Fair" in March and October every
year (Spring and Autumn Editions).

In 2025, the company will launch the “Guzhen Outdoor Lighting Expo (Guzhen Lighting Fair Summer Edition)”, “Guangdong (Zhongshan) Lighting and Lamp Industry E-
commerce Resource Matching Conference” in May and host the " China (Guzhen) International Lighting Fair (Shenzhen Special Edition)" in December. It also partners with
the Guangdong E-commerce Association to boost industry-e-commerce integration. Its B2B platform, "Denggle.com" offers a high-quality trade platform with EZBUY

services for seamless online sourcing.

LTSS EERREBERAT BRE25%H (Informa PLC.,) 5 EBEREMRRERATFTI098FE LBRUNERNMEHNPINGERRAT, QABL LT &K
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B2BfLiEMy (FREX) , TR MEFMIRELMIEAPPF RAMML LT &, 2025F#NHES.0091, KEHREST. RERITEHIT600A,

Shanghai Sinoexpo Informa Markets International Exhibition Co. Ltd (IM Sinoexpo) is a leading event company in China, the joint venture founded in 1998 by Informa PLC
and Shanghai Sinoexpo International Exhibition Co., Ltd.. The total rented area of 70+ exhibitions by IM Sinoexpo reached 1,838,000 sq.m., creating multiple trade
opportunities for 1.31 million buyers worldwide. The online business platforms have included 16 B2B portals with PC & Mobile versions, 10 sourcing mini-programs and

multiple Apps since 2006. The total number of employees is near 600.
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PEREH—EZT,

Informa Markets creates platforms for industries and specialist markets to trade, innovate and grow. The portfolio is comprised of more than 550 international
B2B events and brands in different markets. Informa Markets provide customers and partners around the globe with opportunities to engage, experience and do
business through face-to-face exhibitions, specialist digital content and actionable data solutions. As the world's leading exhibitions organizer, Informa Markets

bring a diverse range of specialist markets to life, unlocking opportunities and helping them to thrive 365 days of the year.

HEEHHE EEFMB2BES. FALMKBLHEER, KRARHARETIL. TUHZMAKHAITRZ. WSHERNR, HRET VHFHFRNAS, &
ZRTA, HFAANMEHUNEREEFES], MMEHEFRUAR, Informa ERBESFRZA LT, SERF100%5% ( FTSE100 ) MR GZ—, BiEdll,
000& RIKE30Z TMERMHX,

Informa is a leading international events, intelligence and scholarly research group. Our purpose is to champion the specialist. Through hundreds of powerful
brands informa work with businesses and professionals in specialist markets, providing the connections, intelligence and opportunities that help customers grow,
do business, make breakthroughs and take better informed decisions. Informa is listed on London Stock Exchange and a member of FTSE 100, with over 11,000

colleagues working in more than 30 countries.
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